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CHAPT ER I 
ORI GIN AND JUSTIF IC ATION OF THE S TUDY 
H i s toric a l ly , C hine se immigra tion to the United 
S tates began in a round 1 8 5 0 7
1 
even t hough immigra tion 
stati s tic s in the Un i ted S tates showed that f orty Chinese 
had arrived before the news re ac hed Hong Kong that gold had 
been discovered in Cal ifornia in t he spr ing o f  1 8 4 8.
2 
As 
t he go ld rush tapered o f f  in the early 1 8 6 0 s ,
3 
t he C hinese 
soon f i l led i n  a s  general laborers , dome stic servants , cook s , 
and gardeners . However , t hey found oppos it ion f rom the 
white laborers in the mining camps a s  early a s  1 8 5 2 ,
4 
and 
they were den ied el igib i l i ty for c i t i z en sh ip .
5 
The need 
to be aided and protec ted wa s great . Al l of t he s e  factors 
led to t he e s tab l i s hment of the "C hinatown s . rr 
I t  should be noted , however ,  that the i r  c hoice to 
gat her in a l imited area was not entirely involuntary . 
Early C hine s e  American s , j ust l ike other Amer icans or 
Briti s h  abroad , tended to estab l i sh t he i r  raci a l  z one s . 
Tho se Americans or Britis h , espec ial ly in the Ea s t , " have 
t he ir own schoo l s , churc hes , c lub s , newspaper s  . • .  "
6 
said 
s. W. Kung in C hine se in Ame rican L i f e . The s ame things 
have taken pl ace in the C hinese community . For ins tance , 
the f irst C hine se e s tab li s hed .their C hine se newspaper for 
t he f ir s t  time in 1 8 9 1 . To unde rs tand t he reasons for t he 
C hine se to deve lop their own medium suc h a s  n e wspapers ,  
a s ta tement o f  S tuart Surl in m�y we l l  be appl ied : 
It i s  wide ly bel ieved by expe rts i n  t he field 
o f  commun ication that to gain acc eptance and 
bel ievab i l i ty a me s sage sou rce s hould use a c hanne l 
to whi c h t he rece iver ac tively attend s , and one 
�i t h  whic h
7
he identi f ie s· as geared to hi s per sonal 
J.ntere s t s . 
2 
From t he pub l i s hing of the f ir s t  C hine se newspaper , 
T he C hine se World , in San Franc isco ,
8 
C hinese newspaper s 
played an important role for early C hinese immigran ts 
educa t ional ly and commun icative ly .  A con s i stent growth in 
the number of C hinese newspapers c ontinued unt i l  1 9 6 0 . 
Reports indica te that in 1 9 4 6  there were f ourteen C hine se 
da i l ie s , but only eleven remained in 19 6 0 .
9 
By 1 9 7 2  the 
total number o f  C hine se dai l ie s  had inc reas ed again to 
t h . 
1 0  
.1.rteen . However , 1 9 8 2  Editor and Pub li s he r  Inter-
national Yearbook reported that there were on ly ten 
C hine se newspapers pub l i s hing in the Un i ted S ta te s .
1 1  
T he dec rea se i n  the number o f  C hines e  dai l ie s  
during 1 9 4 6  and 1 9 6 0  led S .  W .  Kung t o  a s s ume t ha t  t he 
younger generation of Americans of C hine se ance s try woul d  
gradua l ly -l o s e  t heir ab i l i ty t o  speak and read t he C hine se 
l anguage .
1 2  T hi s  a s sumption cannot be proved s ince t here 
are no o t her s tudies comp leted concerning t he re lations hip 
between the younger generation o f  C hine se Americans and t he 
percentage t hey repre sented in the tota l reade rs hi p  of 
3 
C hine se newspapers .  I t  i s  a l so po s s ib l e  tha t  the broadc a s t  
media had ri sen to b e  a more popular mas s  media in the 
C hine se commun i ty ,  and the popu larity c ou l d  have a ttrac ted 
audience whic h were origina l ly the· reader s  o f  C h inese 
da i l ie s . 
Cons idering thi s  pos s ib i l i ty ,  i t  i s  s ign i f icant that 
no s tudies  have been done concerning the extent and 
pos s ib l e  inf luence of the C hinese e l ec tronic medi a - ­
tel evi s ion and radio . Thi s  omi s s ion ha s l e f t  a void in the 
knowl edge and unders tanding of t he deve lopment and purpo se 
of C hine se mas s  media in t he Uni ted S tates . Thi s  current 
study , t herefore , has attempted to f i l l  thi s  informat ion 
- gap by i nve s tigating radio and televi s ion stations whi c h  
broadca s t  C hine s e  l anguage programs i n  t he Uni ted S tates . 
S tatement of Purpose 
T he purpose of t hi s  study i s  to trace the h i s tory 
o f  t he radio and tel evi s ion station s  in t he Uni ted S tates 
t hat have been devoting air time in broadca s t ing C hine se 
programs . Surveys were conducted t hroughout the country 
to inve s ti gate s tation s ' h i stories and purpos e s o f  broad­
cas ting Chinese programs , programming and program production , 
audience compo s i t ion , e t hn i c  identi ty of t he station 
founder s  and program managers , and f inanc ial sponsorship . 
T hi s  study repre sents an attempt to provide an 
initial general overview of a l l  the radio and televis ion 
stations in the Un ited S tates that have been broadca s ting 
Chine se programs by seeking answers to the f o l l owing 
spec i f ic que s tions : 
1 .  How many radi o  and te levi s ion s tation s have 
been broadc a s t ing some Chinese programs a s  we l l  as other 
types of  foreign language pro grams ? 
2 .  How many radio and televi s ion s tations broad­
c a s t ing Chinese programs are identi f ied a s  C h ine s e  or Non­
C hinese station s ?  
3 .  Why does each type of s ta t i on broadc a s t  
Chine se programs i n  the United S tate s ?  
4 .  Wha t  t ime o f  the day /week does each type of 
·station broadc a s t  Chinese programs ? 
4 
5 .  How many Chinese radio and te l ev i s ion s tations 
in the Uni ted S tates were founded by Chine se Amer ican s ?  
6 .  How many stations ' program managers are 
Chine se or C h ine se American s ?  
7 .  When did the s e  radi o  and te l evi s i on s tations 
begin broadca s t ing Chines e  programs ? 
8 .  When and for what rea son s  did any of the 
Chinese radi o  and televi s i on station s  s top b roadca s ting 
Chinese programs ? 
9 .  What k ind(s )  of  Chine se programs doe s  each type 
of station broadca s t ?  
1 0 . Does eac h type of station produce i t s  own 
programs ? 
1 1 . What kind ( s )  of C hinese programs doe s  eac h 
type of s tation produce ?  
1 2 . Wha t  kind ( s )  of C hine se programs doe s eac h 
type of s tation purc hase f rom other s tation s  o r  organi za­
tion s ?  
1 3 . Where do t he se s tations purc ha s e  C hine se 
programs ? 
1 4 . Who f inanc ial ly supports C hine s e  program s ?  
15. Who l i s tens to or .views C hi ne s e  programs ? 
5 
1 6 . How many o f  t hese C hine se s ta t i on s  a re re lated 
to American nati onal network s ?  
17 . Wha t  i s  the coverage a rea o f  eac h type of 
stat ion ?  
Def initions 
T he fol l owing def inition s wil l  be u sed in t hi s  
study for t he purpose o f  c larity : 
C hine se S tation--a station with more t han ha l f  of  
the b roadc a s t ing hour s  per week attributed to C hine se 
programs . 
C hine se Radi o  and Televi s ion S tation - - re fers to 
the same de f in i tion of " C hine se S tation . rr 
Non-Chinese S tation--a station whi c h may broadcast 
C hine se programs but broadcas ts suc h programs l e s s  than 
hal f  of  its broadcasting hour s .  
6 
C hine se Program--a program recorded and · broadc a s t  
i n  C hine se via air by ma s s  media . 
C hine s e - - t he persons who hol d  C hi ne se c iti zens hip . 
C hine se American--the persons who s e  ance s tors are 
C hinese b ut t hey t hemse lve s hold Amer ican c it i zens hip . 
Non-C hines e  American--the per s on s  who hol d  American 
c i ti zens hip and whose e t hnicity i s  o t he r  than C hine se 
American . 
Chine se C ommuni ty--an area where Ch i ne se immigrants , 
con s t i tutin� a ma jority of the re s ident s ,  have gat hered for 
common s oc ia l  and economic intere s t s  in t he Uni ted State s . 
Proc edure s 
T he f o l l owing procedure s have been fol lowed to 
determine whe t her t here had been any re lated s tudi e s  and 
to an swe r  t he que stions ra i sed in t he " S ta tement o f  
Purpo s e " :  
1 .  T he fol l owing l i terature wa s surveyed to 
determine if any previous studies had been undertaken whic h  
are s imilar to t he c urrent s tudy : 
American D oc toral D i s sertations , 1 9 6 5 - 6 6 . Un ive r si ty 
Mic ro f i lms L ibrary Servic e s . 
Communication Ab s trac t s . Beverly H i l l s , C a l i fornia : Sage 
Pub l ication s , 1 9 7 8 - 1 9 8 1 . 
Communication Quarterly . 
tion As soc iation , 
Journa l of the E a s tern C ommun ica-
1 9 7 6 - 8 2 .  
7 
C ompre hens ive D i s sertation Index , 1 8 6 1 - 1 9 7 2 , 1 9 7 3 - 1 9 8 0 . 
Ann Arbor ,  Mic higan : Xerox Univers i ty Micro f i lms . 
L i s ted under the section s : "Commun ication s  and 
t he Art s " and "Soc ial Sc ienc e s  and H umani t ie s . "  
Journa l i sm Abs trac ts , M . A . , M . S . , P h. D .  T he s e s  i n  Journal i sm 
and Mas s  C ommunication . T he As s oc ia t ion for 
Educ ation in Journal i sm ,  1 9 6 3 - 1 9 7 8 . 
Journal of B roadca s t ing .  Topic and Aut hor I ndex Vol s . 1 - 1 9 , 
1 9 5 6 - 1 9 7 5 . T he As soc iation for P ro f e s s ional 
Broadca s t ing Education . 
Journal i sm Quarterly . Index Vol . 1 - 4 0 , 1 9 2 4 - 1 9 6 3 ; Index ' 
Vo l . 4 1 - 5 0 , 1 9 6 4 - 7 3 ; Index Vol . 5 1- 5 71 1 9 7 4 - 1 9 8 0 . 
T he A s soc iation for Education in Journal i sm ,  
Un ivers i ty o f  Minne sota . 
McCutc heon , James M . , compi l er . C hina and America--A 
B ib l iography of Interac t ions , Fore ign and Domestic . 
Honolulu : T he Univers i ty Pre s s  o f  Hawa i i , 1 9 7 2 . 
Ruben , B rant D . , ed . Commun ication Yearbook , 1 - 5 . New 
B run swick , N . J . : International C ommunic ation 
A s s oc i a t ion , Transac tion Book s , 1 9 7 7 - 1 9 8 2 . 
I t  appeared t hat no preced ing l itera tu re dupl icate s 
t hi s  study . 
T he f o l l owing s tudies have revea l ed an intere s t  
i n  fore ign l anguage ma s s  media i n  t he Un i ted S ta te s  b u t  none 
dup l icates t he s tudy . 
Campbel l , Arc h Mil ler . " T he Dan i s h-Language P re s s  in 
America . "  Journal i sm Ab strac t s , Vol . 1 1 , 1 9 7 3 . 
C hu ,  Peter . C hi ne se Theatre s in Ame rica . S an F ranc isco ,  
n . p . , 1 9 3 6 . ( L i s ted in C hi na and America- -A 
B ib l i ography of Interactions , Foreign and Dome stic . 
C omp i l ed by Jame s M .  McCutc heon , 1 9 7 2 . )  
Colunga , Joe , III. nA Content S tudy of _Spa .n i s h-Language 
Newspaper s  in Texas . "  M . A .  t h�s i s . -Journal i sm 
Ab strac t s . Vol . 1 6 , 1 9 7 8 . 
Dunn , Edward w. , Jr . "Mex ican�American . Medi a  B e havior : 
A Fac tor Analys i s . "  Journal i sm o f  B roadcasting . 
1 9 : 1 , Winter 1 9 7 5 . 
8 
Gutierrez , F e l ix F rank . " Span i sh-Langua ge Rad io and 
C hi c ano I nternal Colon ia l i sm . " Ph . D .  d i s s ertation . 
C ompre hens ive D i ssertation Index , 1 9 7 6 . 
Gutierre z ,  F .  F .  and Sc hement , J .  R .  " P rob l ems of Owner s hip 
and C ontrol of Spani sh-Language Medi a  in the Uni ted 
S ta te s : Nationa l and I nternat iona l Po l icy Concerns . "  
C ommunication Abs trac t s . 4 : 2 , June 198 1 . 
Ro sen , D an i e l  A .  "Mex ican-Americans and the Broadcast Media : 
A S tudy o f  San Antonio ' s  B i l ingu a l  B ic u l tu ra l  
C oa li t ion o n  Mas s  Media . "  M . A .  the s i s , Journal i sm 
Abs trac ts . Vol . 1 5 , 1 9 77 . 
Sc hement ,  Jorge Re ina . " Primary Span i s h  Language Radio a s  
a Func t ion o f  Internal Colon ia l i sm : P attern s  of 
Owners hi p  and Control . "  P h. D .  d i s sertation . 
Journal i sm Quarterly . Vol . 1 5 , 197 7 . 
S oriano , Michael E steban . 11Minor i ty Ac t ivi sm and Media 
Acc e s s :  An Analys i s  of Communi ty P artic ipation 
in Pol icy , P rogramming and P roduc t i on . "  Ph . D .  
d i s sertation . Comprehens ive D i s sertation Index , · 
1 9 7 8 . 
A sect ion entitled " T he Chinese P re s s "  from C hapter 
10 in C hine s e  in American Life wa s found re l evant to the 
current s tudy whi l e  " T he Dan i s h-Language P re s s  in America , "  
" C hine se T heaters in America , "  " Pr imary S pa ni sh L anguage 
Radio as a F unct ion of Internal Colon i a l i sm "  were to some 
extent s im i l a r  in format to t hi s  s tudy . However , it i s  
apparent tha t thi s  study i s  original i n  na ture and intent , 
for none of t he above studies seeks to inve s t igate t he 
C hine se language broadcast med ia in the Un i ted S ta tes . 
2 .  A l i st of pos s ible ex i s t ing s ta t i ons was 
determined f rom t he following sourc e s : 
A s i an American S tudie s C enter , Unive r s i ty of 
C a l i fornia a t  Los Angeles ; 
C hine se Media C ommitteeL 
Informat i on and Communication Div i s i on of " C oordi-
nation C ounc i l  for Nort h American Af fairs ; "  
Uidwe s t  C hina S t udy Re sourc e Center;· 
Organi zation of C hine se Ame rican s ;  
B roadca s ting/Cab l ecast ing Yearbook , 1 9 8 2 ; 
Pub l ication D irectory of Minority Med i a , U . S .  
Department o f  Commerce , 1 9 7 3 ; 
Pub l ic at i on Radio S tations in t he United S tates 
Broadc a s ting Foreign Language Programs , c omp i l ed by the 
·"Common C ounc i l  for American Un ity , " 1 9 5 8 ; 
T he pub l i s her of Ro ster Yearbook , Interna tional 
Radi o  and T e l evi s i on S oc iety , Inc . ; 
No.  5 0 ; 
TV Fac tbook , 1 9 8 1 - 8 2  Ed i tion , S tations Vo lume , 
1 9 8 0 ,  1 9 8 1  C a l i fornia , N e w  York , and I l l inoi s 
Telep hone D irectorie s ; 
A l i st o f  stations supp l ied by P rof e s s or George 
S toney ( Sc hool of Arts , Radio/TV/F i lm Department , New York 
Unive rs ity ) . ( T he addre s se s  of t he organ i za t ions l i s ted 
above may be found in Appendix A . ) 
9 
However, t he C hine se Media C ommi ttee , As ian American 
Studies C enter , Midwe st C hina S tudy Re source C enter , and 
1 0  
Internat i onal Radio and Te levi s ion Soc iety , I nc . d i d  not 
provide or we re unable to provide any informa t ion . T he 
ma j or ity o f  t he s tation l i s t ings wa s col l ec ted f rom the 
Broadcas ting/Cab lecasting Yearbook and Te l ep hone D irectories . 
3 .  An initial letter was ma i led to t he s tations 
l i s ted in the data gathered in step 2 to inve s tigate the 
identi ty of eac h station and to gat her bas ic relative data . 
fSee Appendix B . ) 
4 .  T he second letter with a que s tionna ire was 
de s igned and sent to eac h station . ( S ee Appendix C . )  
Que s tionna ire s were numbered for ident i f ication . Two 
dif ferent letters were used on thi s  step for t he identif ied 
radio and televi s ion stations and t hose who s e  broadcasting 
identi t i e s  were not yet known . 
5. T he ma ter ial s of re sponding s tation s  were kept . 
f or c ompari s on and eva luation and the one s wi t hout re spon ses 
were sent a follow-up letter . ( S ee Appendix D . ) I f  
t hese s tation s  s t i l l  fai led to re spond a f ter contact the ir 
names were di scarded from t he l i s t  of s ta tion s for ana ly s i s . 
However ,  for l ater re searc her s ' referenc e s , t he name s and 
addre s s e s  of a l l  t he C hine se radio and te l evi s i on s tation s 
contac ted may be f ound in Appendix E .  As part o f  t he fol low­
up procedure s , telep hone cal l s  we re a l so uti li z ed in an 
effort to urg e  re sponses  in s teps 4 and 5 and to provide t he 
complete data nece s sa ry for the evalua tion . 
1 1  
6 .  T h e  informational data col lected inc luded 
hi storic a l  e s tab l i shment , ethn ic identity of the founders 
and pro gram managers ,  sponsorship , program produc tion and 
aud ience .  The s tudy employed the h i s torica l methodology . 
S tatement s  were made attempting to de s c r ibe the past events 
and the development of present operation s  of each type of 
station . 
drawn . 
7 .  The s tudy wa s summarized and conc lus ions were 
Overview of Chapter s I I , I I I , IV 
Chapter I I  dea l s  with the hi storical background 
of Chine s e  Americans and the deve lopment of C hine se media 
in the Uni ted S tate s . Chapter I I I  contains  a s ta t ion 
pro f i le and an analysi s  of the data gathered f rom the 
que s tionna i re survey . Chapter IV inc lude s a summary of 
Chapter I I  and Chapter I I I  and the conc lus ions of the 
exi s t ing data . 
Poss ib le C ontribution s  
The s tudy may offer potential contr ibut ion s t o  both 
scholars and s tudents of Chine se studies  by providing 
informationa l fac ts about Chine se broadca st i n g  in the 
Uni ted S tate s . The f indings of thi s  study may be uti li zed 
by the broadc ast ing med ia to recogn i z e  the ex i s ting audiences , 
to better under s tand the sources for f inanc ing Chinese 
1 2  
programs , o r  s imply for a n  inventory of sub s tantial infor­
mation . Moreover , i t  may contr ibute to a better understand­
ing o f  Chi ne se Americans and Ch ine se in genera l . 
It may enab le individua l s  or research ins t i tution s  
t o  get a c l earer picture of Chinese broadc a s t  media i n  the 
· uni ted S ta tes . Th i s  study may al so prompt more intere st in 
s tudie s  of s imi l ar sub j ects  a s . we l l  a s  in the deve lopment 
of Chine se or other ethnic mas s  media in the Un i ted S tate s . 
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CHAPTER I I  
HISTORICAL BACKGROUND 
Immigration 
The h i s to ry of Chinese immigration to the United 
States may be divided into four important period s : the 
I 
" free immigration " per iod ( 1 8 20- 1 8 8 2 ) , the " d i sc r imina tory 
re stric ti on " period ( 1 8 8 2 - 1 904 ) , the " ab s olute exc lus ion " 
period ( 1 9 04 - 1 9 4 3 ) , and the "g�adua l l ibera l i zat ion " period 
( 1 9 4 3 - 19 8 3 )  •1 I t  i s  pos s ible tha t 1 8 20 wa s not the prec i se 
beginning year of the free immigration pe riod , for there 
were no comp l ete records of the Chine se ava i l ab l e  unt i l  the 
1 8 60 census , and the number of Ch inese in the Uni ted States 
wa s not , for several years at lea s t , recorded accurately . 2 _ 
According to the report of the Immigration C ommi s si on 
pub l i shed in 1 9 1 1 , only forty-two Ch ine se immigrants came 
to the United States in 1 8 5 3 , whereas 1 3 , 100 c ame in 1 8 5 4 . 
Then , reports indicate that f rom 1 8 6 8 to 18 77 more than 
1 3 0 , 000 Chinese arr ived whi le there were on ly 6 0 , 00 0  
departures .
3 
Al though there were somewhat d i f f erent figures 
e s t imated by various Amer ican authorities , the increase was 
apparent ly s igni f icant and s. W. Kung be l ieved tha t  thi s  
marked inc rease inten s i fi ed the ant i -Ch ine se f ee l ing during 
4 those year s . 
15 
As we can see above, large scale immigration began 
in around 18 54. The discovery of California gold served as 
a magnet to draw the people of southern China. As soon as 
the surface gold began to diminish, another employment 
opportunity emerged for the Chinese. A transcont�nental 
railroad linking the Atlantic with the Pacific was under 
construction between 1864 and 1869. The Chinese eventually 
formed the main labor force on the construction of the iron 
'1 5 ra� s. At the same time, their hard-working habits and 
the willingness to work for less were seen to undermine j ob 
opportunities for whites. 6 The hostility toward the Chinese 
was therefore well developed. George F .  Seward, a former 
·united States minister to China, revealed some evidence 
given by witnesses who testified before the Congressional 
Committee in regard to the railroad construction and con-
firmed that the transcontinental and other railroads could 
not have been built so cheaply and so quickly without 
Chinese labor. His testimony reveals the development of 
the described controversy: 
Q .  Did you commence the construction of the 
Central Pacific with white or Chinese labor? A. 
We commenced with white labor. Q .  How long did 
you continue it? A. We never discontinued it; 
we have always employed white labor. Q .  I mean 
how long did you continue with that kind of labor 
extensively? A. We continued about a year _and _ _  a 
half, when we found we could not get sufficient 
labor to progress with the road as fast as was 
necessary, and felt driven to the experiment of 
trying Chinese labor. I believe that all our 
people were prejudiced against Chinese labor, an� 
that there was a disposition not to employ them. 
Consequently, said Stanford M .  Lyman in The Asian in North 
America, 
The United States Congress, influenced by the 
general anti-Chinese sentiment in California and 
pressured by the notoriously racist labor unions 
in the eastern and midwestern cities, passed 
restrictive legislation in 1882 prohibiti�g the 
coming of Chinese laborers for ten years. 
16 
In addition, under a special provision of law, alien Chinese 
laborers were not permitted to bring their wives or children 
to the Un;ted States. 10 Th ' 1 k th Ch ' • 1s aw, nown as· e �nese 
Exclusion Act, was renewed
-
every ten years thereafter until 
total exclusion was achieved in the unlimited extension o£ 
11 the prohibition by the Act of 1904.  The Immigration Act 
of 1924 additionally decided that Chinese wives of American 
citizens were not entitled to come to the United States. 12 
All of these laws were repealed in 1943. The Chinese 
entrance to the United States was facilitated by several 
kinds of special laws and by private bills. During the 
Johnson Administration quotas by national origin were 
lifted and many more Chinese have since entered the United 
States. 13 
According to Betty L. Sung and Gloria Stevenson 
in an article, "New Directions for Chinatown, ": 
The Immigration Act of 196 5  extended the 
upper limits for immigrants from any one country 
to 20, 000, and since then, Chinese immigration 
has been spectacular, initially increasing by as 
much as 4 00 percent or 500 percent a year. This 
percentage was so large because the base number 
of immigrants was so small, of course_, __ but �:the 
immigration spurt has nonetheless made a tremendous 
impact yl{on the Chinese communi ties in the Un.i ted 
States. 
The census statistics show that Chinese American 
17 
numbers have been increasing from 237, 29 2 in 196 0 to 4 75, 062 
in 1970. 15 It is recently estimated that in 198 0  there were 
806, 027 Chinese Americans, who became the largest Asian 
group in the United States. 16 
Image of �hinese 
Long before the first gold seeker set foot upon 
American soil, the image of China and her people had been 
developed in the Western mind. To understand fully the 
American image of the Chinese, it is necessary to examine 
the general Western perceptions of China, for the roots of 
American attitudes toward the Orient were presumed to 
originate in their European heritage. 17 Two basic images 
of Chinese held by Westerners were suggested by Stuart 
Miller: 
On the one hand there is the favorable image 
of the China of ancient greatness and hoary wisdom: 
the China of Confucius, Father Ricci, Leibniz, 
Voltaire, Anson Burlingame, Lin Yutang, and Madam 
Chiang Kai-shek. In sharp contrast, there is a 
second basic image of a stagnating, perverse, semi­
civilized breeding ground for swarming inhuman 
hordes! the China of Daniel Defoe, Lord Anson, 
John Quincy A��ms, Denis Kearney, Sax Rohmer, and 
Mao Tze-tung. 
So the Chinese did not arrive on American shores in an 
opinion vacuum. Walter Lippmann said: "We pick out what 
our culture has already defined for us, and we tend to 
perceive that which we have picked out in the form 
19 stereotyped for us by our culture." 
William Appleton identified three distinct phases 
in the development of an image of China in the European 
mind before 18 00. 
From Marco Polo to the Travels of Sir John 
Mandeville in the sixteenth century there was a 
wondering, exotic never-never-land image, followed 
by a more realistic phase in which the assets and 
liabilities of Chinese civilization were carefully 
weighed. Then during the second half of the seven­
teenth century, Jesuit missionaries began to ideal�0e 
Chinese government, law, and Confucian philosophy. 
Harold Issacs characterized the following periods 
18 
in terms of dominant American attitudes toward the Chinese: 
1. The Age of Respect (eighteenth century) 
2 .  The Age of Contempt (18 40-1905) 
3.  The Age of Benevolence (1905-1937) 
4.  The Age of Admiration (1937-1944 ) 
5. The Age of Disenchantment (194 4 -��4 9) 
6 .  The Age of Hostility (194 9 - . ) 
All of these cannot be isolated from the American 
image of� the Chinese. As far as the images of specific 
Chinese Americans are concerned, for the very first few 
years, the Chinese laborers were warmly welcomed by the 
people of California and by state and county officials and 
favorably viewed to be reticent, thrifty, industrious, and 
22 adaptable to various kinds of employment. When the native 
19 
working class in California began to promote anti-Chinese 
sentiments owing to the competition and the mass media 
provided the 11coolies" image to the public, the Chinese 
were stereotyped as inferior, industrious, filthy, obedient, 
23 and cowardly. Enactment of the Chinese Exclusion Act 
and subsequent discriminatory legislation reinforced the 
t. . f h h. 24 nega �ve �mage o t e C �nese. 
In recent years, contrasting viewpoints have been 
discussed pertinent to the perceptions of Chinese Americans 
by the American public. In a book published in 1971 the 
author Hsu said: 
The Chinese, however, still fare as badly in 
the public media as they have in the past. Their 
best parts in movies are still as shady characters1 
servants, laundrymen, or spies speaking broken 
English, with pigtails on the back of their heads, 
and a silly grin on their otherwise expressionless 
faces, bowing every step of the way and being the 
victims in any sort of quarrel. The best parts 
for Chinese women stagnate at the level of being 
exotic, mysterious, or submissive. On the rare 
occasions in which a Chinese is featured in a role 
of some importance, the real facts about the Chinese 
are so mixed u�5that they are on � level with Alice in Wonderland. 
Harold Issacs also suggested that "new perceptions of the 
Chinese rarely replace the older, contradictory stereo-
types, . . .  the public's perceptions of the Chinese are 
still ambivalent, com�ining admiration with contempt and 
f '1' !126 a fection with host� �ty. 
On the other hand, Wen Lang Li wrote that World 
War II marked a change in American attitudes toward 
20 
Chinese. "Negative perceptions faded, instead, the Chinese 
were most popularly characterized as 'tradition-loving, • 
'loyal to family, ' and 'quiet, ' and, for the most part, 
Chinese are now considered a model minority, often described 
t. t t d . . d n
27 as pa �en , cour eous, an Amer1can1ze • 
The Chinese Community 
For most of the early Chinese immigrants, migration 
to the United States was not motivated by plans for 
colonization, settlement, or permanent residence abroad. 
Rather, many apparently sought the overseas areas as places 
where, because of accidents of opportunity, a chance was 
offered to enhance their status when they returned to 
China. Stanford Lyman explained this: "They could suffer 
the exploitation because their hope for return to China 
28 served as a source of strength. " 
Indeed, the Chinese generally approached American 
society with a "sojourner" attitude. 29 This is particularly 
true in the case of early Chinese immigrants. To the 
sojourner, his own primary group--kin and friends in China--
are the center of things. He might remain in an alien 
country for a very long period of time without being 
assimilated by it. This, combined with racial hostility, 
housing segregation, occupational exclusion, and the general 
pattern of discrimination in America, made Chinese Americans, 
partly voluntarily and yet partly involuntarily, enclose 
themselves in a world of their own. "Chinatown, " that 
quarter of the city reserved to Chinese business and 
'd 30 res1 ences, became an area where Chinese Americans 
believed mutual aid and protective organizations were 
available to mitigate outside hostilities.3 1  
Chinatowns, unlike zones established by some 
European immigrants, have usually been very small and 
confined to ghetto areas in some of the American cities 
largely due to the anti-Chinese movements in the past.32 
Most of them are situated near a railway station (for 
21 
example, in Boston, Pittsburgh, St. Louis) because the early 
Chinese wished to be readily accessible to relatives and 
friends. In New York and San Francisco they are situated 
. f d b k. . . 3 3  near the docks, to be conven1ent or e ar 1ng 1nun1grants. 
The present function of Chinese communities, however, 
is somewhat different from that of one hundred years ago. 
Residential segregation, though still existent, is less 
prevalent than it once was. Many recent immigrants, 
especially affluent individuals, do not have to reside in 
Chinatowns as their predecessors did.3 4  According to the 
Census Bureau, in 1970, 33J069� or 56 .4 percent of the 
58, 696 Chinese in San Francisco, lived in the Chinatown 
area.35 only about half of San Francisco's 75, 000 Chinese 
Americans lived in Chinatown, as reported by U.S. News and 
36 
World Report, in July, 1980. 
As more and more children and grandchildren of 
immigrant Chinese, advancing economically, have been able 
to move from Chinatowns, 3 7  some Chinatowns are regressing 
rapidly. In Denver, Chinatown disintegrated because of a 
decline in Chinese residents. In some other cities, such 
22 
as Butte, Montana since 1940, Chinese citizens left because 
the city had lost its single industry. The same situation 
obtains to some extent in Denver; Salt Lake City; Rock 
S . . d . d h 38 pr1ngs, Wyom1ng; an Bo1se, I a o. Yet not every China-
town is declining; some are expanding, with many indications 
3 9  of progress. Boston is a notable example. 
That Chinatown is in transition may be discerned 
by further illustrating Chinese Americans• residential 
distribution. The concentration of the Chinese in 
metropolitan cities reflected the rural-toward-urban move-
ment of the total Chinese American population. In 1910, 
57 percent of the Chinese were in cities of more than twenty-
five thousand inhabitants. The proportion increased to 
66 percent in 1 920. 40 The 1970 census showed approximately 
70 percent of the Chinese population residing within 
central cities. 41 Tables 1 and 2 show their population 
concentration by city and by state in the last few decades. 
TABLE 1 
CHINESE POPULATION IN THE UNITED STATES 
.BY CITY, .1930-6 0  
San Francisco, Calif. 
New York, N.Y. 
Los Angeles, Calif. 
Oakland, Calif. 
Chicago, Ill. 
Sacramento, Calif. d 
Seattle, Wash. 
Boston, Mass. 
Washington, D. C. 
Stockton, Calif. e 
Portland, Ore. 
Philadelphia, Pa. 
TOTAL 
16, 303 
8, 414 
3, 009 
3, 048 
2, 757 
1 ,_366 
1, 347 
1, 59 5 
398 
991 
1, 4 16 
1, 672 
42, 316 
17, 78 2 
12, 753 
4, 736 
3, 201 
2, 013 
1, 508 
1, 78 1 
1, 383 
6 56 
1, 052 
1, 56 9 
922 
4 9, 356 
24 , 8 13 
18, 327 
8 , 0 6 7  
5, 531 
3, 334 
2, 8 8 5  
2, 6 50 
2,101 
1, 8 25 
1, 8 25 
1 , 4 67 
1, 242 
74, 067 
36, 4 4 5  
32, 831 
15, 4 4 3  
23 
5, 264 
5,082 
5, 551 
4, 076 
3, 592 
2, 632 
2, 291 
1, 8 6 9  
11 8 1 0  . 
116, 886 
aChinese population for cities of 100, 000 or more. 
bFigures shown for cities of 10, 000 inhabitants or 
more with ten or more Chinese. 
csubject to possible revision prior to publication 
in the state reports PC (1)-B, General Population 
Statistics, Bureau of the Census, Washington, D. C. 
din 1930, the population of Sacramento was 93, 750. 
estockton had a population of 47, 9 6 3  in 1930; 
.54, 714 in 194 0; and 70, 853 in 1950. 
4 2  
Source: United States Census, 1930-6 0 .  
Rank 
TABLE 2 
TEN STATES WITH LARGEST CONCENTRATION 
OF CHINESE AMERICANS, 1950..-1970 
1950 1960 
24 
1970 
1 
2 
3 
4 
5 
6 
7 
8 
9 
Calif. (38.8 ) Calif. (40. 3) Calif. (39. 5) 
Hawaii (21. 6 ) 
N. Y. (13. 4) 
Ill. (2. 8) 
Mass. (2. 4) 
Wash. ( 2. 3) 
Texas ( 1. 6)  
Penna. ( 1. 5) 
Oregon (1. 4) 
10 Ariz. ( 1. 3) 
Total Chinese 
Population 150, 000 
Hawaii (16 . 1) N. Y. (19.0) 
N. Y. (15. 8 ) Hawaii (12. 2) 
Ill. ( 3.  0) Ill. ( 3. 3) 
Mass. ( 2. 8 ) Mass. { 3. 2) 
Wash. ( 2. 3)  Wash. (2. 2) 
Texas ( 1. 8)  N. J. (2. 0)  
Penna. {1. 6 )  Texas (1. 9 ) 
N. J. (1. 6 ) Penna. (1. 6 ) 
Mich. ( 1. 4) Mich. ( 1. 5) 
237, 000 432, 000 
Note: The figures in pai3ntheses are percentages 
of the total Chinese population. 
Chinese Mass Media 
It is quite natural and to be expected that 
immigrants of any nationality tend to live together in their 
respective communities, holding tenaciously to even the 
vestiges of their old-world customs, to their native 
1 . d d. t. 
44 . '1 anguages, and to the1r revere tra 1 1ons. S1m1 arly, 
it is understandable that they should reach out for a 
message source in which their native language is used to 
25 
familiarize them with the information of their new home-
land as well as that of their old world. 
The publishing of Chinese newspapers, like that of 
other foreign papers, was educational and inspiring for 
those who otherwise could not be reached until they had 
learned enough English to read American newspapers_ Unlike 
many of the immigrants from Europe, the Chinese did not 
establish their newspapers until almost four decades after 
their arrival more than a century ago. 4 5  As pointed out 
previously, the early Chinese immigrants were mostly 
laborers and farmers1 illiterate both in Chinese and in 
English. It was not until almost the end of the nineteenth 
century that there were sufficient Chinese merchants and 
other literates to justify at least one Chinese daily. 
The Chinese World was the first Chinese daily published, 
first appearing in San Francisco in 1891. The New China 
Daily News was the second, appearing in Honolulu in 1900. 
The third Chinese newspaper Young China was instituted from 
a more political rationale. Dr. Sun Yat-sen helped to 
establish the Young China newspaper in San Francisco in 
1910 apparently to aid with the aim of overthrowing the 
Manchu regime. By the year 19 10 the Chinese newspapers 
were prospering and the number of Chinese newspapers was 
. . 4 6  1ncreas1ng. 
26 
Although the Chinese newspapers were prospering and 
the number of newspapers was increasing, there was evidence 
of financial difficulty, for the Chinese press had been 
operating under handicaps. 47 The limited circulation of 
many of these newspapers hardly allowed the owners to make 
both ends meet. Most of the time they had to rely on wire 
services and radio broadcasts to keep informed of the latest 
developments because they could not afford to send out 
reporters. Even though the Chinese papers have had the 
reputation of printing all_the news about immigration and 
about the Chinese in the United States, the Chinese press, 
with few exceptions, was classified more as a journal of 
opinion than as a journal of information for, no matter 
how small the size of the paper, it printed a daily 
d't . 1 48 e 1 or1a . 
Another fact about the Chinese newspapers is that, 
unlike some other foreign language newspapers in the United 
States becoming bilingual by adding an English section, the 
only Chinese bilingual paper, The Chinese World, failed in 
its experiment in New York City in 1958,
49 suggesting there 
was a lack of demand for Chinese-English bilingual 
newspapers. 
With the increase of the Chinese American population 
since 1947, one might assume that the Chinese press would 
find more readers to supports its newspapers, therefore 
a persistent growth in the number of Chinese newspapers 
27 
could be expected. However, reports indicate that in 
1946 there were fourteen Chinese dailies, but only eleven 
were found to operate in 1960. 50 By 1972 the total number 
of Chinese dailies had increased to thirteen, with six in 
N Y k C•t d . . 51 ew or 1 y an seven 1n San Franc1sco. This may have 
resulted in too much competition among a limited circula-
tion. Today there are only ten Chinese newspapers publish-
ing in the United States, as reported by 1982 Editor and 
Publisher International Yearbook. 52 
Radio and television media with the broadcasting 
of Chinese programs, on the other hand, have evolved and 
grown gradually in the last two decades. From the responses 
�eceived by the current survey, it was found that most of 
the radio and television stations began broadcasting 
Chinese programs in the decade of the 70s. Nearly all, 
including eight radio and three television stations, began 
broadcasting in that decade from the year 1970 to 1979, 
while one radio and one television station began between 
1960 and 1969 and four television stations did not begin 
until this decade. ( See Tab 1 e 3 . ) 
The replies indicated that one of the first 
(perhaps the first) radio stations is "Chung Wah Commercial 
Broadcast Company" (its original name was "Chung Hua Broad-
casting Company of New York, Ltd. "). It began its broad­
casting of Chinese programs in New York in 1968. As far 
TABLE· 3 
THE TIME PERIOD IN WHICH EACH TYPE OF 
STATION BEGAN BROADCASTING 
CHINESE PROGRAMS 
196 0-1969 
1 970-19 79 
198 0-1983 
Radio 
1 
8 
0 
Television 
1 
3 
4 
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as television stations are concerned, KWHY-TV was the first 
station beginning Chinese broadcasting in Los Angeles, 
California, approximately in April, 196 9 .  The Chung Wah 
Commercial Broadcast Company was founded by a Chinese-
American Robert Y. Lee. They broadcast Chinese programs 
for the purpose of "providing information and entertainment· 
to the Chinese community. " KWHY-TV was founded by a non-
Chinese American (the founder of Harriscope of Los Angeles, 
Inc. ) .  Their reason for initiating Chinese broadcasting 
was "to fulfill a need for Chinese programming in the Los 
Angeles area. " However_, since December_, 19 82_, KWHY-TV 
has no longer offered Chinese programs. 
Concerning the founders of the total eighteen 
responding stations, more than half of the radio and 
television stations were founded by non-Chinese Americans, 
as indicated in Table 4. Only two radio and two television 
stations, which are identified as "Chinese stations" in 
this study, had Chinese Americans as their founders. 
Beside the stations mentioned above, one radio station 
29 
was founded by a local agency, another was affiliated with 
a college, and a television station was founded by a 
company. 
TABLE 4 
THE FOUNDERS' IDENTITY 
Radio Television 
Chinese Americans 2 2 
Non-Chinese Americans 5 4 
Other: 
Local Agency 1 0 
Affiliated with College 1 0 
Company 0 1 
Table 5 shows the reasons for which these stations 
broadcast Chinese programs. As presented in the table, 
the majority of stations, eight radio and five television 
stations, replied that a known Chinese speaking audience 
motivated their broadcasting of Chinese programs. It should 
be noted that in response to this question, three stations 
responded with more than one answer, while in the question 
concerning the founders' identity one station failed to 
answer. 
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TABLE 5 
THE REASONS OF BROADCASTING CHINESE PROGRM1S 
Request of Audience 
Request of Advertiser 
Known Chinese Speaking Audience 
Other: 
To Provide Music to Community 
To Market Cable to Chinese Community 
Request of Students 
Radio 
4 
0 
8 
1 
0 
1 
Television 
2 
3 
6 
0 
1 
0 
It is important to note that more than half of the 
radio and television stations which broadcast Chinese 
programs are not by the definition of this study considered 
"Chinese stations, '' for they broadcast Chinese programs les� 
than half of their air time. There are only two radio and 
two television stations attributing more than half of 
their broadcasting hours to Chinese programming, which is 
applicable to the term "Chine-se stations" in this study. 
Manhattan Cable TV was unable to provide an answer because 
it has no "station" for the cable television service to 
consider itself as a "station" in order to respond to such 
questions in the survey. The tabulated responses are listed 
in Table 6 . 
TABLE 6 
THE NUMBER. OF STATI ONS ATTRIBUTING MORE /LESS 
THAN HALF OF THE BROADCASTING HOURS 
TO THE CHINESE PROGRAMMING 
Radio 
More than Half 2 
Less than Half 7 
Television 
2 
5 
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A detailed discussion of the types of programming, 
program format and program production, and audience studies 
will be presented in the following chapter. 
Summary 
The history of Chinese immigration to the United 
States has been popularly classified into four periods: 
the period of "free immigration" (1820-1882) , the period of 
"discriminatory restriction" (188 2-1904 ) , the period of 
"absolute exclusion" (19 04-1943) , and the period of " gradual 
liberalization" (1943 to the present) .  Regardless of the 
extensive effect made by the early discriminatory legislation 
halting admittance for Chinese immigration , the population 
of Chinese Americans in the United States has increased 
spectacularly since the repeal of the Chinese exclusion acts 
in 19 4 3. It is estimated that in 198 0  there were 8 06, 027 
Chinese Americans , the largest Asian group in the United 
States. 
32 
The image of the Chinese has not changed as 
dramatically as their population in the United States, even 
though after 1943 a trend of change from a negative 
image to a positive one apparently developed. It is also 
noted that the American perceptions of the Chinese cannot 
be isolated from the images held by the Westerners and 
Europeans, and the images of " Chinese Americans 11 are usually 
stereotyped together with " Chinese " in general. 
It is found that Chinatown is in transition regard­
ing its function and residential distribution, although the 
bulk of the Chinese Americans still live in Chinatowns. 
The gathering of this ethnic group has nourished some of its 
social and economic institutions. The Chinese mass media 
is one of them. 
Initially newspapers occupied an exclusive role 
for the Chinese among the mass media. · However, the number 
of Chinese dailies have decreased in the recent years. The 
current study reveals that twelve radio and television 
stations began broadcasting Chinese programs in the 70s, 
during which time thirteen Chinese dailies were published. 
This may have resulted in too much competition and limited 
circulation for the Chinese newspapers. As a downward 
demand for the Chinese newspapers occurred in this decade, 
four more te l ev i s ion stations started the ir Chine s e  
broadca s ting . P re sently only ten Chinese dai l ie s  remain 
pub l i shing whi l e  approx imately twenty- fou r  radi o  and /or 
tel ev i s ion station s  operate . 
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More than hal f  of the seventeen re sponding rad�o arid 
telev i s ion stations were founded by non-C h ines e  American s , 
as indicated by the current survey . Th i s  s tudy al s o  shows 
that the mos t  dominant rea son for broadc a s t ing Chine se 
programs by the s e  s tations wa s a "known Chine s e  speak ing 
audience . " F inal ly it was fourid that a preva i l ing number 
of s tations broadc ast Chine se programs l e s s than hal f  of 
the i r  broadc a s t ing hour s . 
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CHAPTER I I I  
ANALYS I S  OF STUDY 
The primary task · of  thi s  study is to obtain infor­
ma tion c oncern ing those radio and te lev i s ion s ta tion s  
which have been broadcasting Chine se programs i n  the 
Uni ted S ta te s . Var ious methods were taken in an attempt to 
sol ic i t  such information . Thi s  chapter wi l l  f ir s t  review 
the proc edure s u sed in conducting the s tudy and then the 
col l ec ted data obtained from the que s tionna ire s wi l l  be 
tabu lated and analyzed . F inal ly , a " sta tion prof i l e " i s  
deve l oped f o r  the c oncerns of  each spec i f ic respondi�g 
stat ion . 
Proc edure of S tudy 
The sub j ec t s  of th i s  study are the rad i o  and 
televi s i on s ta t ion s in the Uni ted S tate s that have been 
devot ing a i r  t ime to the broadcasting of C h ine se programs . 
A l i s t  of the s tations ( See Appendix E . ) wa s derived f rom 
a number of s ource s , which are ava ilab l e  in s tep two o f  
the procedures i n  Chapter I .  Due to the fac t that none 
of the s ourc e s  wa s capab le of giving a comp l e te l i s t  of 
Ch ines e  broadca s t ing stations in the Un i ted S ta te s , nor 
we re the s ou rc e s  certa in about the exi s tenc e of such 
s tation s , an in forma l letter was sent to po s s ib ly exist­
ing s tat ions inqui r ing whe ther the s tations b roadca s t  
Chine s e  programs . 
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Ten s ta tion s responded and among them the Far East 
Broadca s t ing C ompany s tated tha t  the ir radio s ta tion KGEI 
no l onger broadc a s t s  programs in Chinese , and when they 
did , the Chine se b roadcasting wa s directed to the C h inese 
Ma inland ins tead o f  the United S tate s . Anothe r  s ta ti on , 
KTVU , ha s a conununi ty a f fairs program "As ian s N ow , " which 
is not a Chine s e  l anguage program . They were , therefore , 
determined a s  unqua l i f i ed sub j ect s ta ti on s  for th i s  s tudy . 
The s e  two s tations , a long wi th the C h ine s e  B road­
ca st ing C o rporation in Chicago , I l l ino i s , who s e  l e tter was 
unde l iverabl e  and returned , were not sent a que s t i onna ire 
( S ee Appendix C . ) . The remain ing twenty-eight radio and 
te l evi s ion s tat ion s  were ma i l ed the que s ti onna i r e s  in the 
month of N ovember 1 9 8 2 . Four week s later f i f teen repl ies 
had been rec e iv ed with the inc lus ion of a returned l etter 
from Chine se T e l evi s ion in South Pasadena , C a l i forn i a . 
Phone ca l l s were made to those stat ions wh ich had not 
re sponded as we l l  a s  the one s  which had not answered the 
questionna ires complete ly . Radio s tations KBRG , KLOK , 
and KGST in C a l i fornia were then c l arif ied a s  be ing 
unqual i f ied s tation s  because they do not broadcast 
Chine se program s . Thereafter , a fol low-up l etter ( S ee 
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Append ix D . ) w i th a copy of the ques tionna ire was sent 
to the remaining ten s tations . With in the f o l lowing s ix 
weeks f ive add i t iona l respon ses had been rece i ved . The 
tota l response wa s then brought to twenty for a 7 1  percent 
return . 
The s e  twenty re spon ses were no t a l l  inc luded for 
the f inal tabul ations and analys i s . As a l ready mentioned , 
the l e tter to Ch ine se Televis ion , P . O .  Box 1 3 0 5 , S outh 
Pasadena , CA . , wa s unde l iverab le and returned , s igni fy ing 
that thi s  company or s tation doe s not ex i s t  or it has 
changed its addre s s . Radio station WTEL in P h i l ade lphia 
indic ated in its que stionnaire tha t  they have o ther 
foreign l anguage programs except Chine se , wh ich di squa l i­
f ied its  s tanding a s  a Chinese broadcas ting s ta ti on . 
Chine se Te lev i s ion C ompany in Cal i fornia i s  not inc luded 
s ince it acts a s  a Chinese program d i s tributo r , and it has 
to purcha se air t ime from KTSF -TV which b roadc a s t s  Chine se 
programs . Another s tation wa s ine l igib l e  becau se the 
sender indicated no name or addre s s  on the re spon se . The 
final analy s i s  wa s comp l eted on the bas i s  of the s ixteen 
respond ing ma i l ings inc luding seventeen partic ipating 
station s . ( S inoc a s t  in Cal i fornia wa s con s idered as a 
rad io and telev i son stat ion because �t ha s both C hines� 
rad io and te l evi s i on service . )  A brief overv i ew o f  each 
station wa s a l so deve loped into a station pro f i l e . 
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The que s tionna ire contained twe lve '! general 
informa tion " que s tions and two sepa rate sec tion s o f  f ive 
que s t ions for identif ied radio and tel ev i s ion s tation s . 
Those s tations or broadca sting companies who se media 
ident ity were not known at the time the que s t ionnaires 
were sent we re mai l ed the que stionna ires cons i s t ing of the 
" general inf ormation " as wel l  as both section A and 
sec tion B .  S inc e the repl ie s to those ques tions c oncern­
ing the time when each type of station began Chinese broad­
cas ting , the f ounders ' identity , the rea son s  for broadcast­
ing Chinese programs , and the s tation type s were a l ready 
di scus sed in Chapter I I , the fo l l owing analys i s  wi l l  be 
focused on the ethnic identity of the s tation program 
managers , Ch ine s e  programming type s ,  Chinese program 
produc tion , financ ial  sponsorship for Ch ine se programming , 
audienc e compos ition , and the relationsh ip between the 
sub j ec t  stations and the national network s . Any other 
information generated by the survey or through o ther mean s 
wi l l  be reported in the " sta tion prof i l e . "  
Ethn ic Iden tity of Program Manager s  
I tem s ix wa s inc luded in the que s tionnaire a s  a 
mean s to inquire into the ethn ic identity of each s tation ' s  
sta f f  in charge of Chine se programming . Of the nine radio 
station s  re spond ing to the que stionnaire , four said that 
they have Chinese Americans in charge of the ir s tations ' 
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Chine s e  programming ; one has a non-Chine s e  Amer ican ; two 
have a " comb ination " employment of both C h in e se American s  
and Ch ine s e ; o n e  wrote that i t  has a " comb ination " employ-
ment , which wa s not c learly d i s t ingu i shed among the three 
l i s ted ident i t ie s ; and the one station an swe red " not 
appl icable " for th i s  que s tion . On the other hand , the 
te l evi s ion s ta t ions ' personne l in charge of C h ine se pro-
grarnming are more evenly di stributed among the three 
variab l e s , for three televis ion stations re sponded with 
Ch ine s e  Amer ican s , and three others with Chine s e . Two 
stations f a i l ed to an swer the question . ( See T ab l e  7 . ) 
TABLE 7 
THE ETHN IC IDENT ITY OF STATION S TAFF IN 
CHARGE OF CHINESE PROGRAMMING 
Radio Te l evis ion 
Chine se American 4 3 
Non-Ch ine se Ame rican 1 0 
Chinese 0 3 
Comb ination : 
Chine s e  American & Chine se 2 0 
Unknown 1 0 
Not Appl icab l e  1 0 
No Answer 0 2 
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I t  shou ld be noted that the int i ti a l  intention of 
th i s  que stion was to di scover the e thn ic ident.ity of s tation 
program manage r s . However ,  by a sk ing the s ta ted que stion , 
some s tation s  pre s ented an an swer for the e thn ic identity 
of the ir C h ine s e  Program Coordinator , independent program 
produc e r s , or o ther comparab le titl e s , which may not 
correc tly re f le c t  a real picture of a l l  the reques ted 
station program managers ' ethnic identi t ie s .  
Chine se P rogram Produc tion and Purchase 
I t em 8 on the que sti-onna ire wa s de s igned to secure 
information regarding Chine s e  program produc t i on by each 
type o f  s tation , or , i f  Chinese programs were purcha s ed , 
the k ind s o f  programs each type of s tation purcha s ed from 
other stat ions or organi zation s . The l i s ted e l even type s of  
Chines e  programs were based on a l i s t  of  program types 
provided by S inoc a s t  in Cal i fornia . ( S ee Appendix F . ) 
" Ch i ldren ' s  programs " and "Chine se orche s tra " were added to 
the l i s t , as shown in the que s tionna ire under item 8 .  The 
tabulated re sp on s e s  in relation to i tem 8 are shown in / 
Tab l e s  8 and 9 .  
Tabl e  8 indicates the type s of Chine s e  programs 
that rad io s tation s  produc e and purcha se . I t  wa s found 
through analyz ing the tabula ted re spon s e s  f rom the nine 
s tations that KPOO-FM has the highes t  produc t ion rate o f  
Chine se program s . S tat ion WUSB -FM shows the second h ighe s t  
TABLE 8 
THE TYP E S  OF C H INESE PROGRAMS THAT RAD I O  STAT I ON S  P RODUCE AND P URCHASE 
FM S ta t ion s  
Chung S ino- Tota l s  
P rog ram Type s Wah c a s t  KALW KPOO KUSF KUSP WKC R WRP I WUSB A B 
News A A A A A 5 0 
C h i n e s e  h i s to r i c a l p rog ram s  B AB A 2 2 
Ch ine s e  d r ama & soap ope ra AB AB A A 4 2 
C h i n e se opera s B B A A A A 4 2 
Mode r n  C h i n e s e  mu s ic B B A A A A A 5 2 
C h i ne s e  orche s t ra B B A A A A 4 2 
Pub l i c a f f a i r s  A A A A A A A A 8 0 
Commun i ty i n f orma t ion A A A A A A A 7 0 
Educ a t ion prog r ams A A A 3 0 
C h i l dren p rog ram s  A B A A 3 1 
Re l ig iou s program s  B B A 1 2 
Other : 
Trad i t iona l / F o l k  C l a s s i c a l  A 1 0 
NOTE : A ; P roduc e ;  B ; Purcha s e . 
� 
w 
TABLE 9 
THE TYPES OF C H INESE PROGRAMS THAT TELEVI S I ON S TAT I ON S  P RODUCE AND PURCHAS E 
A s i a n  Man- S ino- T o ta l s  
P rogram Type s c .  v .  h a t tan c a s t  K I K U  K S T S  K T S F  KWHY \�HT A B 
New s  A A B B 2 2 
C h i n e s e  h i s tor ic a l  prog ram s  AB AB B B 2 4 
Ch ine s e  D rama & s oap ope ra AB AB B B 2 4 
C h i n e s e  opera s AB B B 1 3 
Modern C h i n e s e  mu s i c  AB B B B 1 4 
C h i ne s e  orche s t ra A B B 1 2 
P ub l ic a f f a i r s  A A 2 0 
Commun i ty i n f o rma t ion A A 2 0 
Educ a t ion prog ram s A A 2 0 
C h i ldren prog ram s  A B 1 1 
Rel i g i ou s  prog ram s  B A 1 1 
Other ; 
As ian Ame r i c an A 1 0 
NOTE : A = P roduc e � B = Purcha se . 
� 
� 
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produc t ion rate with seven program type s which i s  followed 
by Chung Wah C ommerc ial B roadca st Company , S in oc a s t ,  and 
WKCR-FM with s ix program type s .  WRP I-FM indic a ted f ive 
program type s that they produce as did KUS P -FM . S tation 
KALW-FM produced two program type s and KUSF-FM produc ed 
one program type . 
In analyz ing the purcha se of Chinese programs by 
the n ine s tation s , only two out of the n ine stations 
purchased programs . S inocast purcha se s seven program type s 
and Chung Wah C ommerc ial Broadc a s t  Company purchas e s  s ix 
program type s for their stat ion ' s  use . 
Further ob s e rvations can be made by c ompar ing the 
tota l tabulated re s pons es .  The re spon ses  f rom Tab l e  8 
indicate tha t the radio stations produc e a gre a ter number 
of Chine se programs than they purchase . The ma j or i ty o f  
the radio s tat ions were a l so more l ikely t o  produce news , 
pub l ic a f f a i r s , and community informat ion programs than to 
produce any other l i sted programs . As for purcha s ing 
programs by the s tations , s ix out of the e l even program 
type s were s e l ec ted comparative ly more of ten , which are , 
Chines e  h i s torical programs , Chinese drama and soap opera , 
Chine s e  opera , modern Chines e  mus ic , Chine se o rche s tra , 
and rel igiou s  programs . 
Upon ob servation of program production o f  the e ight 
l i sted televi s i on s tations , A s i an C ine -Vi s ion produced 
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e l even program types . S inocast produce s  s ix program types 
and KTSF-TV produce s  one program type . S tation s  KWHY -TV , 
WWHT-TV , and Manhattan Cab l e  TV were not inc l uded in the 
eva luati on of re spons e s  from Tab l e  . 9 .  KWHY -TV s topped 
broadca s t ing Chines e  programs in Dec ember 1 9 8 2 . WWHT -TV 
had one program which comb ined a l l  items of intere s t , but 
they did not purcha se the program nor did they indicate if 
they produced i t . In addition , the stat ion d i scontinued 
its Chine s e  broadca s ting on February 2 6 , 1 9 8 3 . Manhattan 
Cab l e  TV does not produce , purchase or '' broadc a s t " Chine se 
programs accord ing to the Program Manager , but the c ab le 
sys tem d oe s , however , carry f i f teen hours o f  Chinese 
programs per week which are suppl ied by Chinese independ­
ent producers . 
Inc luded in Tab l e  9 i s  the te l ev i s i on s • purchase 
s e l ec tion of Chinese programs . S inocast purchas e s  the 
large st numbe r  of Chine se programs with a tota l of  s even 
type s . KS TS -TV purcha ses  s ix program type s and As ian 
C ine-Vi s ion purcha ses  four program type s .  The s ta t ions 
which show the lowe s t  purchas ing rate are K I KU - TV with 
three , and KTSF -TV with one purchase . As wa s mentioned 
in the ana ly s i s  of the production of program type s , 
station s  KWHY-TV ,  WWHT-TV , and Manhattan Cab l e  TV were not 
inc luded in eva luating the re sponses from Tab l e  9 � 
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When ana ly z ing the production and purchase rate s of  
the responding televis ion s tation s , some c onc l u s ion s were 
drawn . F ir s t , a l arger number of s tati on s  purchase 
Chine s e  programs than produce programs . S ec ondly , the 
station s  show a higher rate of production of the f o l lowing 
program type s :  news , Chinese h i s torica l programs , Chine se 
drama and soap opera , pub l ic affair s , communi ty information , 
and education programs . C oncerning the purcha s ing of 
Chinese programs , the televi s ion stations are more l ikely 
to purcha se C h inese h i s torica l programs , C h ine se drama 
and soap opera , and modern Chine se mu s i c . 
Upon observat i on and evaluation o f  T ab l e s  8 and 
9 ,  it i s  evident that some of the radio and t e l evi s ion 
station s  have been produc ing and purcha s ing the s ame type s 
of Chinese programs for the ir stations ' us age . More 
telev i s i on s ta t ion s produce and purcha se the s ame types of 
Chine se programs than radio stations . 
The program type that i s  mos t  l ikely to be produced 
by radi o  and te l evi sion stations i s  " pub l ic a f f a i r s . " 
The type of C h inese programs that are lea s t  l ik ely to be 
produced by radi o  and televis ion station s i s  " re l igious 
programs . "  One radio and te levi s ion s tation s e lected 
" other " as a respon se to i tem 8 on the que s ti onna i re . The 
station s  are , KUSP -FM which produc e s  " trad i tional folk 
c l as s ica l " programs and televis ion station A s ian C ine­
Vi s ion which produce s 0As ian American . "  
The program type s that are mos t  l ik e ly to be 
purchased by the responding radio and te l ev i s ion s tations 
are " Chine s e  h i s torical programs , "  " Chinese drama and 
soap opera , "  and "modern Chinese mu s ic . "  The purcha se of 
" commun i ty info rmation " " pub l ic a f f a ir s " and " educational 
programs " were se lec ted the lea st by both radi o  and 
tel ev i s ion s tat ions . 
Suppl iers of Chine se Programs 
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The responding radio and te lev i s i on s tation s  were 
then a sked in i tem 9 to inc lude the countri e s  and companies 
f rom which they purchased Chine se programs . A compo s ite 
of the tabulat ion , based upon seventeen respon s e s  to 
item 9 ,  appears in Table 1 0 . One rad io s tat ion was exc luded 
because i t s  an swe r to thi s  que stion wa s compat ib l e  with 
the one given for item 8 in the que stionna ire . The 
detai l ed explanat ion may be found in the " s ta t ion prof ile " 
under s tat ion " KUSP " later in th i s  Chapter . 
In ob serving the reported mater ia l s , Hong Kong led 
al l other locat ion s  by a sma l l  margin in the po s it ion of 
Chinese program supp l iers . However ,  s ince the number of 
both radio and televi s ion stat ion s wh ich ind icated spec i f ic 
program supp l iers i s  a minority , it i s  not appropriate to 
assume the dominance of Hong Kong being the place f rom 
which mo s t  o f  the responding stat ions purcha sed the ir 
Chine s e  programs . 
TABLE 1 0  
THE CHINESE PROGRAM SUPPLIERS 
Radi o  
Hong Kong 1 
Ta iwan 0 
Mainl and China 0 
Other : 
Suppl ied by adverti se r  0 
USA indpendent producer 0 
B rokerage arrangement ( Loca l  contact )  0 
No. an swe r 1 
Not appl icab l e  1 
No purcha s e  5 
T e l evi si on 
2 
1 
0 
1 
1 
1 
1 
1 
2 
F rom Tab l e  1 0 , it can be ob served that more than 
ha l f  of the rad io s tations did not purcha s e  any type s of 
Chine se programs , whi l e  on ly two tel evi s ion s ta t ion s did 
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not have any purcha se . In addition there are two te l evi s ion 
station s  re sponding wi th two an swers for th i s  que s tion . One 
of them ind icated that it purcha sed Chine s e  programs from 
Hong Kong and Ta iwan , but fai l ed to spec i fy the c ompany 
from whic h the Chinese programs were purcha s ed . The other 
indic ated tha t its Chinese programs we re purcha sed f rom 
HKTVB , Hong Kong , and independent produce r s  in the United 
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S tate s . Another s ta tion , Chung Wah Commerc ial B roadca s t  
Company , purchased Chinese programs spec i f i c a l ly from RTHK , 
Hong Kong . 
F inanc ial Sponsor ship 
I tem 1 0  o f  the " general information " que s tionnaire 
wa s a sk ed to el i c i t  informa tion c oncern ing the f inanc ial 
spons orship tha t  support Chine se programs . Each s tation 
was a l l owed to s e l ec t  one or any comb ination o f  the s even 
l i s ted sponsor type s as wel l  as to write in other answers . 
The tabulated re spon se s to i·tem 1 0  are l i sted in Tab l e  1 1 . 
TABLE 1 1  
F INANC IAL SPONSORSHIP THAT SUPPORT CHINESE PROGRAMS 
Indiv idua l 
Schoo l or educationa l in stitution 
Non-pro f i t  organization 
Nationa l Corporation 
Local C ompany 
Government 
Re l igious group 
Indiv idua l & non-pro f i t  organ i zation 
Non-pro f i t  organ i z ation , local company 
and rel igious group 
Other : 
Nationa l advert i sers & local company 
Chine se Media Committee 
Not appl icab le 
No an swer 
Radio Telev i s ion 
0 1 
2 0 
1 1 
0 0 
2 2 
0 0 
0 0 
1 0 
1 0 
0 1 
1 0 
0 2 
1 1 
5 1  
Of the tota l seventeen re sponding s ta t i on s , three 
rad io and three televi s ion s tation s inc luded " loca l  
company , "  wh ich made i t  the mos t  sign i f ican t  sponsor for 
the Chine s e  programming . " Non-profit organ i z a tion " 
appeared to be an important sponsor for four radio and 
telev i s ion s ta tion s , wh i l e  two respondents reported being 
suppo rted by " individua l s . "  " Schoo l or educationa l 
institutions , !I n re l i giou s groups , !I " national advert i sers , "  
and the " Ch ine se Med ia Committee " we re a l l  l i s ted by one 
or two of the re sponding sta_tions as the ir C h ine se program 
sponsors . No s ta tion ' s  Chine se programs were f ound 
sponsored by a " national corporat ion " or a " governmental 
agency . "  One radio and one te levis ion station gave no 
an swer to thi s  que stion . S t i l l , two televi s ion s tation s , 
one giving no explanation and the othe r stating i t  no, 
longer broadca s t s  Chine se programs , wrote " not app l i c able " 
a s  their re spon s e s . 
Target Audience Compos i tion 
Item 7 on the que s tionna ire con s ti tuted four 
separate que s t ion s regarding who does the aud ience survey , 
the ethn ic identi ty of the target audience ,  the target 
audience age group , and other characteri s ti c s of the 
target aud ience . An attempt wa s made to secure information 
f rom the re spons e s  to que stion 7b for the target audiences ' 
ethn ic identitie s , which are repre sentat ive o f  the audience 
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compos i tion i n  thi s  s tudy . A s  to que s ti on 7 a , 7c , and 
7d , the col lected data wi l l  be reported in each station • s  
prof i l e . 
Three i dent ities were offered in 7b on the que s-
t ionna ire : " Chinese ' r ! " Ch inese American 1 II and " Non-Ch ine se 
American . "  Each s ta tion was a l l owed to check one or any 
combinat ion of the se three identitie s .  A tabul a tion o f  
the res u l t s  appears i n  Table 1 2 . 
TABLE 1 2  
TARGET AUD IENCE ETHNIC IDENTITY 
Radio T e l evis ion 
Chine se 1 0 
Chine se American 1 3 
Non-Chine se Amer ican 0 0 
Chinese & Chinese American 4 4 
Chine s e , Chine se American , 
& Non-Chinese Amer ican 2 1 
No An swer 1 0 
As indicated in the table , " Chinese and Chinese 
American " proved to be the prime target audience for 
Chine se programming . Eight of the seventeen re sponding 
station s  repo rted having " Chinese and Chine s e  American " 
as the i r  target aud ience . At the same time " C h inese 
American " by itse l f  wa s c l a imed to be the Chine s e  program 
target audience by four radio and televi s ion s tat ions , 
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wh i le thre e re spondents checked a l l  three l i s ted identities 
for the ir cho ice . One radio s tation spec i f ied ; that Chinese 
who s t i l l hold Chinese c i t i z en ship are con s ide red the ir 
target aud ience . None of the re spondent s made " Non-
Chine se American " alone the ir target audience for Chinese 
programming . One radio station cho se to l eave the que s t ion 
unanswered because it had never used l i stenership/ audience 
research to make programming dec i s ions and no a ttempt wa s 
made to an swer any o f  the four separate ques tions l i sted 
in item 7 .  
National Network and Chine s e  
Broadca sting S tat ions 
I tems A4 and B 4  on the second part of the que s tion-
na ire - - S ec t i on A and B - -were de s igned to evoke not only 
the informa tion concerning the re lationship between the 
Chine se broadca s t ing station s  and national network s in 
the Uni ted S ta te s , but a l so other identi f ication in forma-
tion for each part ic ipating station . 
From the re sponses obtained i t  i s  conc luded that 
none of the partic ipating Chine se radio s tation s  wa s 
a f f i l iated with any national network . I t  i s  a l so indicated 
that s even of the n ine responding rad io s tation s  are " non-
commerc ial s tation s , �· wh i l e  the remain ing two are " inde -
pendent comme rc ia l s tations . "  
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The f indings a l so showed that none o f  the te le­
vis ion stations wa s an a f f i l iate of any American national 
network . In  c on tra s t  to the radio s tation s , s ix televi s ion 
re spondents a re " independent commerc ial station s , "  three 
of which provided pay TV service , and another of the s ix 
provided c ab l e  TV s ervice . Only two of the tota l e ight 
re spondent s reported providing c ab l e  TV service on ly , 
implying that the se two cable services may not have any 
" s tation . "  There i s  no non-commerc ial s ta tion among the 
partic ipat ing televis ion station s . 
S tation Prof ile 
Th i s  s ta tion-by-station prof i l e  i s  provided in 
a lphabet ical order with the arrangement o f  the s tation s  
which a r e  located in New York S tate being reported f ir s t , 
the sta tions in Ca l i fornia second , and f ina l ly , the 
s ta tion in Hawa i i . The materia l s  reported in each s tation ' s  
pro f i l e  are ba sed on the data co l lected from the que s tion­
naire s and the information rece ived in the prel iminary 
mai l ing .  
New York 
Asian C ine-Vi s ion c . c . , Inc . 
The As ian C ine-Vis ion C . C . , Inc . came into exi s tence 
in 1 9 76 for the purpose of serving the Chine se c ommunity 
with qual ity programming made by and about Chine se in 
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news , commun i ty service , drama , enterta inment , arts  and 
culture ; in the s ame year it s tarted broadc a s t ing Chine se 
programs . The c urrent station Admini s trat ive D irector 
s ta ted that the company wa s founded by Peter C how , a 
Chine se American , and others . He further po inted out that 
they broadca s t  Chinese programs due to a tt reque s t  of 
audience " and the " known Chine se speaking audienc e s . "  I t  
was a l so ind icated that their s taff i n  charge o f  C hinese 
programming is a Chinese American . 
The company used informal qua l i tative survey 
re sults to make i t s  programming dec i s ions . Thi s  k ind o f  
aud ience survey wa s done b y  the sta tion i t s e l f . As ian 
C ine-Vis i on C . C . , Inc . cons ide red Chinese and C hine se 
Americans a s  the ir target audience . On ly tho s e  over 
twenty ye ars of age , who are large ly Ch inatown res idents 
inc luding fami l ie s , working s ingles , and elde r ly , were 
seen as the i r  target audience . 
The k inds of Chine se programs that they b roadc a s t  
and produc ed are news , Chine se h i s torical programs , Chinese 
drama and soap ope ra , Chine se opera s , modern Ch in e s e  mu s ic , 
Chine se orche s tra , pub l ic affair s , commun i ty informat ion , 
educational programs , chi ldren ' s  programs , and " A s i an 
Amer ican " programs . The company a l s o  purchased Chinese 
h i s torical programs , Chine se drama and soap opera , Chine se 
operas , and modern Chinese mus ic from Hong Kong TVB 
C ompany and American independent producers . Acc ord ing 
to the station ' s  Admin i s trat ive D irec tor , mo s t  o f  their 
Ch ine se programs are f inanc ial ly sponsored by n non- prof it 
organ i zation s . "  
With the provi s ion of cab l e  TV service , the A s ian 
C ine-Vi s ion C . C . , I nc . currently broadc a s ts f ive hour s  
o f  Chine se programs weekly . The broadca s t  t ime i s  on 
Monday through F riday from eight to n ine at night . The 
station radius c over s  the Manhattan borough in N ew York 
C i ty .  The c ompany indic ated tha t more than ha l f  of i ts 
broadca s ti ng hour s per week were devoted to C h inese 
programs ; other forei gn language programming is  in  
Japane se , Korean , and F i l ipino . 
Chung Wah C omrnerc i � l  Broadca st 
Company 
In 1 9 6 8 , Chung Hua B roadc ast ing C orporat ion of 
New York , Ltd . was founded in New York by a C h inese 
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Amer ican , Robert Y .  Lee . I t  began its  C h ine s e  b roadcasting 
in the same year with the awarene s s  o f  a Chines e  speaking 
audience . The i r  purpose for broadca s t ing Chine s e  programs 
wa s s ta ted as to " provide informat ion and entertainment to 
the Chinese commun i ty . "  
Recently the corporat ion changed its  name to " Chung 
Wah Commerc i a l  B roadcast Company . (' With a Chine se American 
be ing its  person- in-charge for the Ch inese programming , the 
company has u s ed l i s tenership re search in the proc e s s  of 
mak ing programming dec i s ions . The se research e f forts or 
surveys were done by the company itse l f  and the results 
a s sured tha t i t s  target audienc e i s  Chine s e  o f  a l l ages . 
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Chung Wah C ommercial Broadcast C ompany produc ed 
and purchased the Chine se programs tha t they broadc a s t . 
S ix k ind s of  Chine se programs are produc ed by the company . 
They are : news , Chinese drama and soap opera s , pub l ic 
affairs , commun i ty information , educational programs , and 
chi ldren • s  programs . The s ix kind s that they purcha sed 
are : Chine se h i s torica l programs , Chine se drama and soap 
opera , Chine se opera s , modern Ch ine se mus i c , C h ine se 
orches tra , and re l igiou s  programs . The company purcha sed 
these Chine se programs from RTHK , Hong Kong . 
Currently Chung Wah Commer ical B roadc a s t  C ompany 
broadca s ts Chinese programs for a week ly total of 133 
hour s , which is more than ha l f  of the company ' s  broadc a s t­
ing hours . The nineteen hours da i ly Chinese b roadc asting 
is al located on Sunday through Saturday from 7 � 0 0 A . M .  to 
2 : 0 0 A . M .  the next morn ing . No other foreign l anguage 
programs are offered by thi s  company . 
As an independent commerc ial radio b roadca s ting 
company , Chung Wah C ommerc ial B roadcast C ompany has mo st 
of its  Chinese programs f inanc ially sponsored by local 
compani e s . The company ' s  Admin i s trative A s s i s tant said 
that a f i f ty mi l e  rad ius from the Empire S tate Bu i lding 
is within the company ' s  coverage area which inc lude s New 
York , Newark , Queen s , Brook lyn , Yonkers , and the B ronx . 
Manhattan C ab l e  TV 
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Manhattan C ab le TV (MCTV)  wa s e s tab l i shed and began 
carry ing C h ine s e  programs in 1 9 7 0 , tran smitting Chinese 
programs to the Chinese commun i ty ,  for they recogn i z ed 
that there i s  a sub s tantial Chine se population in their 
franchi s e  area . F red C iccone , MCTV ' s current P rogram 
Manager 1  s tated that MCTV does not have any " stations , "  
or studio s , but i s  a c able system tran smitting material s 
s�pp l ied by independent producers . The que s tions 1 ,  5 ,  
6 ,  7 ,  8 ,  1 0 , and A 3 , concerning the bro adca s ting hours and 
time schedule , the f ounder , the Chine s e  programming s taff , 
aud ience s tud ie s ,  Chine se program product i on , and f inanc ial 
. spon sorship for Chinese programming were not answered 
completely becau se they did not apply to MCTV ' s  s i tuation . 
Therefore 1 the f ounder ' s  name , the ethnic identitie s of 
the founder as we l l  as the s taff in cha rge of C h ine se 
programming wer e  not ava i l able in the que s tionnaire . How­
ever , the cab l e  sys tem did ident ify that Chinese Ame ricans 
are its target audience , even though i t  has neve r u ti l i zed 
audience re search to make programming dec i s ions .  
No Ch ine se program type s were c l a imed to be pro­
duced , purcha sed or "broadca st . " Neverthe l e s s , r-1CTV ' s 
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Program Manager dec la red that they carry f i fteen hours of 
Chine se programs per week which are suppl ied by s evera l 
Chine se independent producers . The k ind s of Chine se 
programs that they carry inc lude news , Chine s e  h i s toric a l  
programs , Chinese drama and soap opera , Chinese opera s , 
modern Chine s e  mus ic , Chinese orche s tra , pub l ic a f fairs , 
communi ty information , educational programs , and c h i ldren ' s  
programs . A spec ial  note wa s added that some of the 
Chinese programming i s  loc a l ly originated , whi l e  s ome of 
the programs are f rom Ta iwan , Hong Kong and the Chine s e  
Ma inland . 
For f inanc ia l spon sor ship for the C h inese program­
ming , no answer was given . The Program Manager indica ted 
that MCTV c arrie s other language programs such as German , 
French , Spani sh , Rus s ian , Japane se , Korean , F i l ip ino , 
and Ma lay s ian . The coverage area of MCTV i s  the l ower 
Manhattan a rea . 
WKCR-FM 
��CR-FM wa s e s tab l i shed in the 1 9 4 0 s  but not unti l 
1 9 7 0  did i t  s tart broadc a s t ing Chinese programs for a 
known Chinese speak ing aud ience . The s ta tion ' s  P rogram 
D i rector expl ained that thei r  purpose for broadc a s ting 
Chinese programs is to " con s ider our audience in the New 
York communi ty , and s ince there exi s ts such a large 
Chine se e l ement here , we broadc ast Chine se mu s ic . "  A 
comment wa s made in respon se to i tem B 5  on the que s t ion­
naire , which reads : " By Chine se- -and Chines e  mu s i c - ­
p lease under s tand Ta iwane se , and mos tly mode rn , popular 
Chine se mus ic f rom Taiwan . �: Rather than g iving the name 
of the founde r , he indicated that WKCR-FM i s  a f f i l iated 
with C o lumb i a  Un ivers i ty . Both " Ch inese " and " Chine se 
Amer ican " were checked for the identi tie s of the s ta tion 
s taff who a re in c ha rge of Chinese programming . 
6 0  
Without u s ing l i s tenership research re sul t s  to mak e 
programming dec i s ions , thi s _ sta tion a imed to reach its 
target aud i ence- - a l l -aged C hine se and Chine s e  American s - ­
in the Un i ted S tate s . According t o  the P rogram D irec tor , 
WKCR-FM produced the fo llowing program type s tha t  they 
broadc a s t � C hine se operas , modern Chine se mu s ic , C h ine se 
orche s tra , pub l ic a f fa i rs , communi ty information , and 
children • s  programs . No purchas ing wa s c a rried out by the 
s tation . He a l so po inted out that mo st of the i r  Chine se 
programs are f inanc i a l ly spon sored by non-pro f i t  o rgani za­
tion s . 
The current broadcas ting time for C h inese programs 
is on Satu rday f rom s ix to nine in the morn ing for a weekly 
tota l of  three hour s , wh ich i s  l e s s  than ha l f  of its broad­
cas ting hours . As a school -oriented non-comme rc ial  
s tation , WKCR-FM , a l s o  broadcast Haitian language programs . 
I t  i s  noted that N ew York C ity i s  the main c overage area 
o f  the s tation . 
WRP I -Fr-1 
WRP I -FM wa s founded in 1 9 4 9  by a non-Ch ine se 
Amer ican named Ul tor ( The ful l  name wa s not g iven . ) . 
The s ta tion rece ived reque s t s  from aud ience ,  s tudents ; 
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and acknowledged there exi sted a Chine se speak ing audience ; 
thu s , it has inc l uded Chinese programs a s  par t  of the 
cu l tural programming on the weekends s ince 1 9 7 9 . P re s ently , 
the s ta t ion has Chinese and Chine se Americans in charge of 
its Chinese programming . 
WRP I -FM ha s not u sed l i stenership re search to make 
any programming dec i s ion s . No information concerning 
audi ence s tud i e s  wa s spec i f ied in the returned que stion­
na i re . The C h ine s e  program type s the s tat ion ha s b road­
cast and produced inc lude Chine se opera s , mode rn Chinese 
mus ic , Chine se orches tra , pub l ic affairs , and communi ty 
informat ion . The s tation does not purchas e  any C hinese 
programs . 
The pre s ident of WRP I -FM stated tha t mo s t  of  their 
Chinese programs a re spon sored by schoo l s  o r  e duc ationa l  
ins titution s . The s tation does not attribute more than 
ha l f  of its  broadc a s ting hours to Chine se programs because 
each week there i s  on ly three hours of Chinese broadc a s t ­
ing o n  Sunday f rom noon t o  three o ' c lock in t h e  a fternoon . 
But it a l so broadc a s ts other l anguage program s  inc luding 
Span i sh , P i l ipino and I ndian . Thi s  non-commerc i a l  
station • s  radius covers Albany , Troy and S chenectady i n  
New York . 
WUSB-FM 
In 1 9 7 7 , a non-Chine se Amer ican , Norman P ru s s l in , 
e s tab l i shed WUSB -FM in the S tate Un ive r s i ty of N ew York 
at S tony B rook . I n  the next year { 1 9 7 8 )  thi s  s ta tion , 
motivated by a known Chine se speak ing audienc e , began 
broadca s t ing Chine s e  programs for the Chine se c ommunity 
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on the c ampu s and in the surrounding area . The current 
Genera l Manager referred to a !� comb ination " empl oyment for 
station s ta f f  who a re in charge of Chinese programming .  
Howeve r , no further explanation wa s given for the spe c i f ic 
ethnic identity of the comb ination employment . 
I t  i s  indicated that WUSB -FM doe s i t s  own audience 
surveys and the programming dec i s ions have been made 
a s s oc i at ing with the survey re su l t s . Chine s e  Americans 
who a re between the age s of twenty-one and forty , and who 
are in the un ive r s i ty commun ity and othe r s , are identif ied 
as  Chine se program target audience . 
Seven d i f ferent kind s of Chine se programming are 
produced by the station and form an hour Ch ine se variety 
program cal led " S ino 7 8 . �· The se program type s inc lude : 
news , Chine se drama and soap opera , Chinese opera s , modern 
Chine se mu s i c , Ch ine se orches tra , pub l ic a f f a ir s , and 
commun i ty informa tion . WUSB-FM doe s not purchas e  any 
Chine se programs . 
Thi s  non-c omme rc ia l  s tation ' s  Chine se program i s  
f inanc ia l ly sponsored by school s  o r  other educa t ional 
ins t i tution s . The General Manager a l s o  ind i c a ted that 
less than ha l f  of thei r  broadcasting hours - -one hour-­
was spent f rom 6 : 0 0 P . M .  to 7 : 0 0 P . M .  every S unday on 
broadcasting the Chinese program . Other ethn i c  l anguage 
programming is broadca s t  in Indian , Pak i s tani , Pers ian , 
Latin , and Ha i tian . The . broadcasting coverage area of 
WUSB -FM is ma inly Long I s l and (Nas sau-Suf folk ) . 
t�HT- TV 
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� HT- TV wa s e s tab l i shed in 1 9 7 7 . Knowing the 
exi s tence of the Chinese speak ing audience and with the 
reque s ts of adverti sers , thi s  s tat ion ha s te l e c a s t  a 
Chine se program s ince 1 9 8 1  in order to provide Chine se 
speak ing viewers with news , information and entertainment 
in the ir native tongue . As de scribed by the S tation 
Manager of P rogramming , Lia  Afriat-Hernande z ,  WWHT-TV wa s 
founded by i t s  current owners , Wometco Enterpr i se s , Inc . , 
and an outs ide Ch ine se producer i s  re spon s ib l e  for the 
two-hour Ch ine se program , which occupied l e s s  than ha l f  of 
the ir weekly broadca s t ing time . Ha i t i an , Jamai c an and 
Yugos l av language programs are of fered by the s tation . 
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She noted that the s tation doe s its  own audience 
survey s . I t  was a l s o  confirmed that Chine se and Chine se 
Ame rican s were the target audience for the i r  C h inese 
programming , a l though no deta i l s  were g iven regarding other 
genera l characteri s ti c s  of the ir target audienc e . 
N o  spec i f ic program type s were checked for the 
Chine se program that they broadca s t . Ins tead , the Manager 
of P rogramming ind icated that its programming " combines 
all  items o f  intere s t . "  As al ready mention ed , an outs ide 
produc er provide s the Chinese program , which is o f fered 
during the s tation ' s  paid- for programming t ime . There fore , 
WWHT-TV d id not purchase Chine se programs , nor d id the ir 
Chine se program have a f inanc ial sponsorship . 
The s ta t ion onc e had its Chine se program on Sunday 
from noon to two in the af ternoon . Thi s  independent 
commerc i a l  s tation , which a l so provide s pay TV service , 
j us t  s topped its  Chinese broadcas ting on February 2 6  of 
thi s  year ( 1 9 8 3 ) . ( There wa s no indication whe ther th i s  
was a permanent o r  tempora ry program change . )  
covers the me tropol i tan New York C i ty market . 
C a l i forn ia 
KALW-FM 
I ts rad ius 
S tation KALW-FM wa s founded by a loc a l  agency- - San 
Franc i sco Uni f ied Schoo l D i strict- - in 1 9 4 1 .  I t s  
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broadc a s t ing. o f  Chine se programs wa s inspi red by a reque st 
from a Chine se speak ing aud ience in 1 9 7 2 . The station wa s 
to provide news and information to its audienc e . P re s ently , 
because KALW-FM has such a sma l l  staf f , i t  doe s  not have 
a s pec i f ic pos i ti on for the person- in-charge o f  Chine se 
programming . 
The s ta tion makes programming dec i s i on s  by us ing 
l i s tenership s urveys conduc ted by an organi za tion cal led 
Arb ition . I ts S tation Manager stated that Ch ine s e  and 
Ch ine se Americans are thei r  target aud ience for the 
Chine se programming . As far as the age group and other 
charac teri s tic s of the target audience are conce rned , the 
S tation Manager ind ic ated that the informa t ion is unknown 
in re search terms . 
KALW-FM wa s the f i r s t  radio s tation in the Un ited 
State s to do a news program in Cantone se . The s tat ion has 
been broadca s t ing the news program for the l a s t  ten years 
and continue s to do so , as indicated by the Program 
Director . 
The s tation doe s  not produc e or purcha s e  any 
Ch ine se programs . The Chine se programs that they broad­
ca st are mo s t ly suppl ied by the Chine se Media C omm ittee , 
which al so f inanc i a l ly sponsors the Ch ine se programs . 
KALW-FM current y doe s not broadc ast any o ther fore ign 
language programs . 
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Thi s  non-commercial  station , a t  the pre sent time , 
broadcas ts Chine se programs every Monday through F r iday 
from 1 1 : 0 0 P . M .  to 1 1 : 3 0 P . M .  and Saturday f rom 1 1 : 0 0 P . M .  
until midnight . KALW-FM ' s  broadcasting hours o f  C hine se 
programming total three and one-ha l f  hours which doe s not 
qua l i fy the s tation as a Chine se broadc a s t ing s tation . 
The c overage area of the s tation i s  San F ranc i sco-Oakl and 
Metro Market .  
KPOO-FM 
Joe Rudolph and Lorenyo Mi lan , two non-Chinese 
Ame rican s , founded KPOO-FM in 1 9 7 2 . Acknowl edging the 
exi s tence of Chine se speaking audienc e s , the s tation began 
its Chine se broadcas ting the next year ( 1 9 7 3 )  to inform 
the Chine s e  commun ity and genera l pub l ic about Chinese 
affairs . A Chine se American i s  pre sently a s s igned to be 
in charge of the s tation ' s  Chinese programming . 
KPOO-FM indicated they use l i s tener ship re search 
when making programming dec i si ons . I t  wa s a l so dec lared 
by the s ta tion that it conducts its own audience survey s . 
The s tation ' s  Genera l Manager expla ined that the target 
audienc e for Chinese programming inc luded a l l  people of 
a l l  age s and a l l  profes s ions . 
The s tat ion does not purcha se any Chine se programs .  
Ins tead , they produce the ir own Chine se programs , wh ich 
inc l ude news , Chinese h i s torical programs , Chine se drama 
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and soap opera , modern Chinese mu s ic , pub l ic a f fa i r s , 
communi ty informa tion , educationa l programs , and chi ldren ' s  
programs . Mo s t  o f  the Chinese programs a re sponsored by 
individual s  and non-pro f i t  organ i zation s . The current 
broadca s ting time for Chinese programming is on Tue sday from 
s ix to seven in the evening and Thursday f rom 6 : 0 0 P . M .  
to 9 : 0 0 P . M .  The four hours of Chine se programming per 
week con s t i tu te l e s s  than half of KPOO�FM ' s  total broad­
c a s t ing hours . 
As a non-commerc ial radio ' station , KPOO-FM a l so 
provide s other language programs which are broadca s t  in 
S pani sh and F i l ipino . The Gene ra l Manage r further 
s tated that they broadc a s t  b i l ingua l programs as we l l .  
The s tati on currently covers the fo l lowing locations in 
Cal ifornia : S an F ranc i sc o , Oak land , Marin C ounty , S an 
Jo se , S tockton , Santa Rosa , and Alameda . 
KSTS-TV 
A non-Chinese American , John Doug l a s , e s tab l i shed 
KSTS -TV on May 3 1 , 1 9 8 1 . In S eptember of the s ame year , 
KSTS-TV originated its Ch ine se broadcas ting due to the 
reque s t  of advert i sers . The station ' s  sta f f  in cha rge 
of its  Chine se programming is a Chine se who pre sen t ly 
may have Americ an c it i z enship . 
The Gene ra l  Manager of KSTS -TV indicated that 
they have not u sed audience re search to make programming 
dec i s ion s . However , he cons idered Chinese Ame ri c an s  over 
twenty- one year s  of age as the target audience for their 
Chine se programming . 
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The s tat ion purcha ses s ix type s o f  Chine se progra�s 
for thei r  Chinese broadcas ting , which inc lude news , Chine se 
h i s to rica l  program s , C h ine se drama and soap ope ra , Chinese 
ope ra s , modern Chinese mus ic , and Chine se o rche stra . Al l 
of the s e  C h inese programs are suppl ied by advertisers  and 
f inanc i a l ly spon so red by local compan ie s . 
Currently , the s ta ti on attributes two hours weekly 
to broadc a s ting Chinese programs , which are l e s s than 
ha l f  of the tota l b roadca sting hours of KSTS -TV . The 
broadc a s t  time is on Sunday from 1 0 : 0 0 A . M .  to noon . 
Be s ide s  broadc a s t ing Chine se programs , the s tation a l so 
broadc a s ts other fore ign language programs such a s  
Japane se 1 Pers i an , and I ta l i an . 
As an independent commerc ial s tation , KSTS -TV 
provides pay TV service for broadca s ts in Chine s e  and 
Japane se . I t s  broadc asting radius covers mainly the 
San Franc i sc o  Bay area . 
KTSF-TV 
In S an F ranc i sco , KTSF-TV wa s founded by a non­
Ch ine se Amer ic an , L i l l ian Lincoln Howe l l , in 1 9 7 6 . The 
station began broadc as ting Chinese programs in 1 9 7 6 becau se 
of the exi s tence o f  a Chine se speak ing audienc e . Their 
purpo se for b roadca s ting Chinese programs wa s " to reach 
the C hinese c ommunity in the Bay area . "  Currently , the 
s tation ha s a Chine se independent program producer to 
admin i ster its Chine se programming . 
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KTSF-TV conduc ted its own audience survey s to 
a s s i s t  in mak ing programming dec i s ion s . I t  i s  indicated 
by the station ' s  P rogram D irector that Chine se and Chine se 
American s  are the target audience for the i r  C h inese 
programming . 
To meet the s tatio� ' s  need for the supply of 
Chine se programs , re l igiou s  programs were produc ed by the 
s tation , wh i l e  Chinese drama and soap opera type s of 
programs were purchased from Taiwan and Hong Kong . No 
spec i f i c  compan ies were named as a steady source from which 
the s tation c ould purchase Chinese programs . 
" I ndividua l s "  are the :_Jr imary spon sorship for thi s  
station ' s  Chine se programs . The Ch ine se b roadca s t ing t ime 
schedu le i s  s e t  on Saturday and Sunday , two hou r s  on 
Saturday from two to two-thirty in the afternoon and four­
thirty to s ix in the even ing , and one hour on Sunday from 
5 ; 0 0 P . M .  to 6 : 0 0 P . M .  The s tation not only b roadc a s t s  
three hours of Chine se programs p e r  week , which doe s not 
con s t i tute ha l f  of its broadc asting hour s , but it a l s o  
broadca s t s  Japane se , Greek , and other foreign l anguage 
programs . Thi s  independent commerc ial stat ion pre sently 
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covers the f o l l owing c itie s : Sac ramen to , S tockton , Oakl and , 
Fremont ,  B e rke l ey , Marin , San Franc i sco , San Ma teo , San 
Jose , and Santa C lara in C a l i fornia . 
KUSF-FM 
I n  1 9 7 7 , KUSF -FM wa s founded by a non-Chine se 
American 1 F r . F red Spieler . I t  began b roadca s ting Chinese 
programs in the yea r  of 1 9 7 8  to serve a known Chinese 
speaking audience and to meet the request o f  the general 
aud ience a s  a c ommuni ty service . The station ' s  Chine s e  
programming i s  presently admin i s tered b y  a C hine se 
American . 
KUSF -FM ' s  General Manager noted that they do their 
own audience survey s , which are uti l i z ed in the proce s s  of 
mak ing programming dec i sion s . He a l so poin ted out that 
the ir target aud ience f or the Chine se programming i s  
Chine se and Chine se Americans who se ages are e leven and 
above . 
Four types o f  Chine se programs are broadc a s t  and 
produced by KUSF-FM . They are : news , pub l ic a f fairs , 
community informat ion , and re l igious programs . The s tation 
indic ated no purchas e  of Chinese programs . I t  wa s a l so 
noted by the General Manager that the total s ix hours of 
Chine se broadcas ting is not more than ha l f  of the station ' s  
broadca s ting hours . The Chinese programs are broadc a s t  
on Monday , Wedne sday , and Fr iday from 7 : 0 0 P . M .  to 
7 : 3 0 P . M . ; on Tue sday and Thursday from 6 : 0 0 P . M .  to 
7 : 3 0 P . M . ; and on Saturday from 1 2 : 3 0 P . M .  to 2 : 0 0 P . M .  
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Be ing a non-c ommerc ial s tation , KUSF -FM a l so 
provide s other l an guage programs , which inc lude Span i sh , 
French , Ru s s i an , Vietnamese , Cambodian , A rmen i an , F inni sh , 
Pak i s tani , Afghan , Greek , Indian , Pol i sh , and F i j ian . I t s  
current coverage a rea i s  the San Franc isco Bay area . 
KUSP-FM 
David F reedman , a non-Chine se Ame r ican , f ounded 
KUSP -FM in 1 9 7 2 . I t  began broadcas ting C h ine s e  programs 
in the same year for the purpo se of providing C hine se 
mus ic--mo s t ly c l a s s ical and traditiona l folk mu s ic - - to 
its commun ity . Current ly , a non-Chine se Ame rican i s  
re spon s ible for the s tation ' s  Chine se programming . 
The S tation Manager indicated tha t they conduct 
the ir own audience surveys and inc lude them in making 
programming dec i s ions . As for the target audi ence of its 
Chinese programming , the S tation Manager said all  peopl e 
wi th o r  wi thou t  C hine se ethnic identity are cons idered its 
target audienc e . However , only people who se age s are 
between twenty-one and s ixty , of all occupat ion s ,  are 
inc luded a s  i t s  target audience . 
KUSP -FM produced the fol lowing Chine se programs 
wh ich they broadc as t : Chine se operas , modern Chinese 
mu s ic , Ch ine s e  orche s tra , pub l ic affairs , and traditional 
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folk and c la s s ical  (mu s ic )  programs . Without check ing 
any Chinese program types which they purcha se , the S tation 
Manager wrote " Lyrichord , ODEON , UNESC O , Antho logy , e tc . " 
from which they purchas e  Chine se programs . The s tation ' s  
Secretary expl ained that very few Chine se programs were 
purchased in the pa s t , there fore , purcha s e s  of Chinese 
programs a re not c on s idered a steady source for thei r  
Chine se programming . 
The S ta tion Manager further indicated that the ir 
Chine se programs con s i s t  ma �nly of ·rec ords o f  C h ine se 
c l a s s ical  and trad i tional folk mu s ic . They have volunteer 
programmers who search and f ind record s , both new and u sed , 
to augment the i r  own shows . The se shows are on Tue sday , 
Wedne sday , and Thursday nights from 6 : 0 0 P . M .  to 9 : 0 0 P . M .  
and on F r iday f rom 1 : 0 0 P . M .  t o  4 : 0 0 P . M .  The station 
itse l f  produce s  a Chinese program which i s  broadc a s t  on 
Tues day from 7 : 0 0 A . M . to 9 : 0 0 A . M .  for a week ly total of 
two hours of Chinese broadca sting which i s  l e s s  than hal f  
o f  i ts b roadca s t  time . 
Be s ide s Chinese broadcasting , KUSP-FM a l so provide s 
Span i sh language programs . The current coverage area 
inc ludes S anta C ru z , Monterey , S a l inas , Los Gatos , and 
other ne ighbor ing areas . 
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KWHY- TV 
KWHY- TV wa s founded by Harri sc ope of Los Ange l e s , 
Inc . in 1 9 6 7 .  I t  began broadcas ting Chine se program s  in 
Apr i l  1 9 6 9 in order to fulf il l  a need for C hinese program­
ming in the Los Angeles area . According to the s ta tion ' s  
Sec retary , KWHY-TV broadca s t  Chinese programs because o f  
reque s t s  from adverti sers and a known Chinese speak ing 
audienc e . In December 1 9 8 2 , the s tation d i scont inued its 
Chine se broadca s ting due to a change in the ir programming 
format . However , it wa s ind icated that the ir s ta f f  in 
charge of Chine se programming was a Chine s e  who wa s 
indepe�dent of the sta tion employees . 
The s tation d id not use audience survey s to make 
programming dec i s ion s . S t i l l , it i s  mentioned that the 
target aud ienc e for the Chinese programming inc luded a l l  
people over twenty--one year s  of age , who were pro f e s s ional 
peop l e  with bu s ine s s  re lated to the stock market . 
S ince the station no longer broadca s t s  Chinese 
programs , no attempt wa s made to pre sent the information 
conc erning the program types tha t they broadc a s t , produced , 
and purcha sed ; the supp l iers of  Chine se program s , and the 
f inancial spon s orship for the Chinese prograrnm1ng . None­
the l e s s , when the station did have Chinese programs , they 
were broadca s t  on Thursday through Saturday for a da i ly 
total of  two hour s of Chinese broadcas ting . The Secretary 
a l s o  pointed out that thi s  independent comme rc i a l  tele­
vis ion s tation ha s a coverage area inc luding Los Angeles 
county , Santa Barbara and S an D iego . With the prov i s i on 
of pay TV service , the s tation pre sently doe s not broad­
c a s t  any fore ign l anguage programs . 
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A note was added to provide the name and addre ss of 
another s ta tion which may broadcast Chine s e  programs . The 
s tation is KSC I , C hanne l 1 8 , 9 5 0  Cottner Avenue , Los 
Ange l e s , CA 9 0 0 2 5 , which wa s then ma i l ed ano ther c opy of 
the ques t ionnaire . However ,  the letter wa s unde l iverable 
and returned . 
S inoc a s t  
The founde r s  of S inoca st are Chine se named Arthur 
Hu , Kenne th Ma and Vic tor Huang , who are not yet Amer ican 
c i t i z ens . I t  wa s e s tab l i shed on February 1 5 , 1 9 7 6  wi th 
rad io service f ir s t  and then the televi s ion service wa s 
later deve loped . The radio station began b roadcas t ing 
Chine se programs on February 1 5 , 1 9 7 6 and the tel evi s ion 
station began telecas ting Chinese prog rams i n  S eptember 
1 9 8 0  for the purpo se of providing information , enterta in­
ment and other programs needed in the Ch ine s e  communi ty . 
Their s ta f f  in charge of Chine se programming i s  currently 
a Chine se American . 
Ac cording to the Operations Manager , S inoc a s t  
does its  own audience survey s and uses them in mak ing 
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programming dec i s ion s . He a l s o  mentioned that the target 
audience for the Chinese programming is C h ine s e  and 
Chinese Amer ic an s . Moreover , their target audi enc e wa s 
de scribed a s  aged over eleven , who usual l y  are the typ ical 
fami ly o f  al l pro f e s s ions and sex genders .  
S inoc a s t  virtually broadcasts a l l  the l i s ted 
Chine se program type s . Among them , news , Chine s e  h i s torica l 
programs , Chine se drama and soap opera , pub l ic a f fairs , 
communi ty informat ion , and educational programs a re produced 
by the company i t se l f  and Chine se h i s toric a l  programs , 
Chine se drama and soap opera , Chine se ope ra s ,  modern 
Chine se mus i c , C hine se orche stra , chi ldren ' s . programs , and 
rel igiou s programs are purcha sed from other s ta tions or 
organ i z ations , which were not spec i f ied by the company ' s  
Operations · Manage r . 
Mos t  o f  the Chine se programs that S inoc a s t  broad­
casts are f inanc ia l ly spon sored by loc a l  compan ies in the 
San Franc i sco Bay area . Currently it broadca s ts Chinese 
programs for its  radio station on a dai ly ba s i s  on !1onday 
through Sa turday f rom 9 � 0 0  A . M .  to midn igh t  for a total of 
ninety hour s  per week . For the cable TV servi c e , the 
eighteen hours of Chinese programs are a i red on Monday 
through Sunday from 8 : 0 0 P . M .  to 9 : 3 0 P . M .  in add i t ion to 
the midnight shows broadcast da i ly from 1 1 : 3 0 P . M .  to 
1 � 0 0 A . M . , except for Wedne sday and Sa turday . A total of 
1 0 8  hours o f  braodca sts constitu te s  more than ha l f  of the 
broadca s t  t ime of S inocast . 
Thi s  independent commerc ial s ta tion b roadc a s ts no 
other fore i gn l anguage programs . I t  serve s the re s idents 
of the S an F ranc i sco Bay area . 
KIKU-TV 
The founder of station K IKU-TV i s  a non-C h in e se 
American named Henry Kai ser . After the e s tab l i shment o f  
the s ta tion o n  July 4 ,  1 9 6 2  i n  Hawa i i , · it · did n o t  begin 
broadc a s ting Ch ine se programs unti l  January 1 9 8 2 . The 
purpo se for broadca s t ing Chinese programs for a known 
Chine se speaking audience wa s ind icated a s  to enterta in 
the Chine se communi ty in Hawa i i . The stat ion ' s  s taf f in 
charge of Chine s e  programming i s  pre sently a C h ine se 
Americ an . 
The Genera l Manager mentioned the u s e  o f  audience 
research in a s s i s ting with dec i s ions concern ing Chinese 
programming . He pointed out that KIKU-TV emp loy s the 
N ie l sen C o rporation for the purpo se of c onduc ting the 
audience survey s . I t  i s  a l so indicated tha t  the target 
audience for Chine se programming i s  Chine se Amer icans . 
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He continued with more i l lustration s of targe t audienc e s • 
charac ter i s ti c s  such a s  its age of th irty-one and over ; 
both men and women ; housewives ; the retired ; pro f e s s iona l s  
and non- profe s s i onal s .  
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I n s tead o f  produc ing its own , the sta tion only 
purcha s e s  the C hinese programs tha t it broadc as t s . The 
type s of Chine se programs that they purchase inc l ude news , 
Chine se hi s to r i c a l  program , and modern Ch ine s e  mus ic . 
Acc ording to the General Manager , K IKU-TV purcha s e s  
Chinese programs through a brokerage a rrangememt with its 
loc a l  contac t in Hawa i i . 
Th i s  independent commerc ial stat ion h a s  mos t  o f  
its Chine se programs sponsored by loc a l  c ompa n i e s  and 
national advert i s ers . Some other fore ign language programs 
were a l s o  ind ic ated to be its broadca s t in g  f eature s which 
inc lude Japane se , Korean , and P i l ipino progrma s .  The 
s tate of Hawa i i  i s  covered within the sta t ion ' s  radius . 
Summary 
F ive organ i z ation s , s ix b ib l iograph i c a l  pub l ica­
tions , and one outs ide schola stic c ontac t had been uti l i z ed 
a s  the source s  f rom which a l i s t of po s s ibly ex i s ting 
Chinese broadc a sting s tation s  was der ived . A pre l iminary 
letter wa s sent to the s e  stations inquiring whether the 
s tations did broadca s t  Chine se programs . The second letter 
with a con s truc ted que s tionnaire wa s then ma i l ed to twenty­
eight radi o  and te levi s ion station s wh ich might have been · 
devoting air time to Chine se broadc a s ting . A tota l respon s e  
of seventeen radio and te levi s ion s tat ion s wa s rec e ived . 
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The data c o l l ec ted from the ques t i onnaires wa s 
analyzed c oncerning the ethnic identity o f  the s ta tion 
program manage r s , C hine se program product i on and purcha se , 
suppl ier s of C h inese programs , f inanc i a l  spon s orship for 
Chine s e  programming , target audienc e  c ompo s it i on , and the 
rel at i on sh ip between the sub j ec t  station s  and the nationa l 
network s  in the United States . A s ta tion by s ta tion 
pro f i l e  wa s f inal ly deve loped to inc lude a l l  the informa­
tion generated by the que s tionna ire survey and those 
obta ined by other means in _ thi s  study . 
I n  the ana ly s i s  of the ethnic identity of program 
managers ,  there i s  a tendency to employ Chinese American s  
a s  the station sta f f  in charge of Chinese programming . 
However , no preval ence for pos i tioning Ch ine s e  Amer ic an s  
as person- in-charge of Ch ine se programming could b e  
conc luded . 
As for the Chine se program product i on and purchase , 
it wa s d i s c l o sed that the re sponding radi o  s ta ti on s  produce 
a grea ter number of Chine se programs than they purchase . 
Of the nine rad io s tations , KPOO-FM has the h i ghe s t  pro­
duct ion rate of Chinese programs with nine program type s 
produced by the s tation . Only two out o f  the nine s tations 
purchase Chine se programs . The program type s  wh ich are 
mo s t  l ikely to be produced by the radi o  s ta tions are : 
news , publ ic a f fairs , and commun ity informa tion . 
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I n  contra s t , te levis ion s tat ion s  tend to purchase 
their Chine s e  programs from other s tation s or o rgani zation s . 
S inoc a s t  purc ha s e s  the large st number of Chin e s e  programs 
with a total of seven program type s . The re sponding 
televi s i on s ta tions are more l ikely to purcha se C hine se 
hi s torical programs , Chine se drama and soap opera , and 
modern Chines e  mus ic . 
An eva luation o f  Chinese program type s indicates 
that " pub l ic a f fairs " i s  the program type tha t is mos t  
l ikely t o  be produc ed b y  the re sponding radio and televi s ion 
s tation s . The program type s that are mo s t  l ik e ly to be 
purchased by the radio and telev i s ion station s  a re 
" Chine se h i s toric a l  programs , "  " Chinese drama and soap 
opera , "  and " modern Chine se mus ic . "  
No a s sured conc lus ions can be drawn f rom the 
suppl iers of C hine se programs . Seven re sponding radio and 
televis ion s ta tions do not purcha se any type s of Chine se 
programs , wh ich e l imina ted the number o f  s tation s  report­
ing with spec i f i c  program suppl iers . Hong Kong l ed other 
location s in the po s i tion of Chinese program supp l iers 
identif ied i n  the current s tudy . 
jJ Loc a l  companie s , " selected by s ix radio and 
telev i s ion s ta tion s , are the mos t  s igni f icant sponsors 
for the Chine se programming . "Non-pro f i t  organ i z ation s !! 
a l so appeared to be an · important f inanc ia l  spon s o r ship for 
four rad io and televi s ion s tations . With relation to the 
target aud ience e thnic identity , Chines e  and C hinese 
Americans proved to be the prime target aud ience for 
Chine se programming . 
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I t  wa s found that none of the radi o  and televis ion 
s tations was a f f il iated with any national ne twork s in the 
Uni ted S ta te s . The ma j ority of the radio s ta t ion s are 
non-commerc ial s tation s , whi l e  mo s t  o f  the te l evi s ion 
station s are independent commerc ial station s . 
CHAPTER IV 
SUMMARY AND CONCLUS IONS 
Summary 
The purpos e  o f  thi s s tudy has been to trace the 
backgrounds of the radio and televi s ion s ta t i on s  in the 
United S ta te s  tha t have been devoting a i r  time to broad­
casting Chine se programs . Answers were s ought for seventeen 
spec i f ic que s tions rai sed in the s tatement of purpose pri­
mar ily c onc erning the s tation s ' h i s torie s and purposes of 
broadcasting Ch ine se programs , Ch ine se program produc tion 
and purcha se , the suppl iers o f  Chine se program s , audienc e 
compo s i tion , ethn ic identity of the s ta tion f ounde rs and 
program managers , and f inanc ial spon sorship . 
The · s tudy f irst demon strated the historical back­
ground of Chinese immigrat ion , image s  of Chine se , and 
factors c once rn ing the Chine s e  commun ity , wh ich l ed up to 
the deve lopmen t  of Chine se ma s s  media in the United S tates . 
Literature re s earc h  showed that four historic a l  per iods 
were popularly u sed to c la s s ify the Chine se immigra tion to 
the Uni ted S tates . They are : the period of " free immigra­
tion , " the period of " discriminatory restric t i on , "  the 
period of " ab s o lute exc lus ion , "  and the period o f  " gradual 
l ibera l i zation . "  Al though contra s t ing viewpoints were 
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pre sented , a trend o f  change from a negative image of 
Chine se to a po s i tive one wa s con f irmed deve l op ing af ter 
World War I I . I t  i s  a l so found that the images o f  
" Ch inese American s " are usual ly stereotyped with " Ch inese " 
in general . 
Through the nouri shmen t of the c ommuni t i e s  of  
Chine se American s , Ch ine se newspapers emerged a s - the f irst 
Chine se media in the ever-changing Chine se c ommun i ty . 
However ,  the current s tudy found a decrea se in the number 
of Ch ine s e  da i l ie s  in recent years , whi l e  i t  wa s acknowl­
edged from the respons e s  of  the ques tionnaire survey that 
a s igni f ic ant number of radio and telev i s ion s tation s  
·ini tiated Chine s e  broadcas ting i n  the l a s t  two dec ade s . 
Eight radio and three televi s ion s tation s  began broadcast­
ing Chine se programs in the 1 9 7 0 s  subsequent to the f ound- . 
ing o f  thes e  rad io and televis i on s tations beginning in 
1 9 6 8  and 1 9 6 9 . In  thi s  decade , four more t e l evi s i on 
station s  s tarted the�r Chine se broadca s t ing . 
Ba sed on the materia l s  obtained f rom the survey , it  
was further ob served that more than one -half  o f  the seven­
teen res ponding stations were f ounded by non-Chine se 
American s . Only two Chine se radio and two Chine s e  tele­
vi s ion s tation s , a s  def ined in thi s  s tudy , were founded by 
Chines e  Amer ican s . A " known Chine se s peak ing audience " 
was revea l ed to be the mos t  s igni f icant rea s on for 
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broadca st ing Chine se programs . I t  was a l so f ound that only 
those two radio and two television s tation s which were 
estab l i shed by Chine s e  Americans attribute more than one ­
hal f  of the i r  broadcasting hours t o  Chines e  p rograms . 
For both radio and tel evision s ta tion s , there i s  a 
tendency to employ Chines e  Americans a s  thei r  s ta tion s taff 
in charge of C h ine se programming . The s tudy a l so indicated 
tha t seven out of the tota l seventeen re spond ing s tations 
do not purcha se any types of Chine s e  programs . Two of 
the n ine rad i o  s tation s  purcha se Chine se programs , re f lect­
ing that a grea ter number of radio s tation s  p roduc e their 
programs , whi ch a re mos t l ikely to be news , publ ic affairs , 
and communi ty information program type s . In c ontra s t , a 
large r  number of televis ion station s purcha s e  Chine se 
programs f rom other s tations or organi zation s . F ive tele- · 
vi s ion s tations purchase Chine se programs , whi l e  on ly 
three s tation s produce their own programs . The program 
type s that are mos t  l ikely to be purcha sed by the televi s ion 
stations are : Chine s e  h i s torical programs , C h ine se drama 
and soap opera , and modern Chine se mus ic . Moreover , i t  
was determined that both radio and te levi s i on station s , a s  
a whole , are mo st l ikely t o  produce " pub l ic a f fairs , "  while 
the program type s tha t are mos t l ikely to be purchased are 
" Ch inese h i storical programs , "  " Chine se drama and soap 
ope ra , "  and " modern Chinese mus ic . "  
The reported materia l s  indicated tha t  Hong Kong 
l ed other locations as a suppl ier of _Chinese p rograms . 
However ,  thi s  doe s  not as sume the dominance of Hong K ong 
as the place from which mos t  of the stat ion s purcha sed 
the ir Chines e  programs , for only a minori ty of radio and 
televis ion s tations indicated spec i f ic program supp l iers . 
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I t  wa s a l s o  found that the mos t  s igni f icant sponsor­
ship for the C hine se programming of the r esponding s tation s  
i s  a " loca l  c ompany . "  When analy z ing the e thn ic identity 
of the target audi ence for . the Chinese programming , a 
comb ination of Chinese and the American s  o f  Chinese 
ances try wa s mos t  commonly selec ted as  each s tation ' s  
target audience . 
A characteristic dif ference wa s d i s t ingui shed 
between the re sponding radio and te levi s ion s tation s . The 
ma j ority of the radio stat ion s are non-commerc i a l  s tations , 
contra s ting with mo st of the televis ion s ta ti on s  which are 
independent commerc ial stations . Neverthe l e s s , it mu s t  be 
noted tha t none of the radio and televi s i on s ta t ions wa s 
a f f i l iated wi th any national network s in the United S tate s . 
In the s tation prof i les , some o ther information of 
intere st in thi s  s tudy wa s presented in detai l .  I t  was 
found that the ma j ority of the s tat ions which broadca s t  
Chine se programs a l s o  carry other language p rograms . 
Seven radio and s ix televis ion s tations provide more than 
twenty- four fore i gn language programs , be s ide s Chine s e  
programs , i n  the Un i ted S tates . Only the two Chinese 
radio s ta tion s  and two Chinese televi s ion station s  do not 
broadc a s t  any other foreign language program s . 
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Two o f  the seventeen re sponding s ta t i on s  rec ently 
ceas ed the i r  Chine se broadcas ting . KWHY-TV i n  Cal i fornia 
terminated its Chine se broadc asting in Decembe r  1 9 8 2 . 
WWHT-TV in New York d i scontinued broadca st ing Chine se 
programs in Feb ruary 1 9 8 3 . Both of them s topped Chine se 
broadca sting because of a �hange. in the programming format . 
Upon ob servat ion of the b roadca s t ing t ime schedule s 
and week ly tota l hours of Chine se programming , the ac tual 
number of hours s pent on Chinese broadca s t ing ranged from 
one hour to 1 3 3 hours per week with a mean o f  1 6 . 8 2 hour s 
among radio and televi s ion stations . The b roadc a s t ing 
t ime attributed by al l of the s tations showed no preferable 
choice for broadca s t ing Chine se programs . 
As far a s  the coverage areas are c oncerned , i t  i s  
apparent that the re sponding stations are a l l  located in 
the three states which have the large s t  concentration s  of 
Chine se population� -Cal i fornia , New York and Hawa i i . 
Furthermor e ,  the spec i f ic coverage areas of the se s tat ions 
inc lude the c i ti e s  of S an F ranc isco , New York , Los Angele s ,  
Oak land , Sac ramento , and S tockton , which are a l so among the 
mos t  popul ated c i ties  with Chinese American s . 
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Conc lus ion s  
Ba sed on the f indings o f  the que s tionnaire survey 
and the hi s torica l re search , the fol l owing c onc lus ion s have 
been drawn . I t  i s  recogn i z ed tha t  conclu s io n s  drawn f rom 
the que s t i onna i re returns are accurate only to the degree 
that the re spondent s reported accura te ly . 
1 .  No previous s tudies have been done on the 
Chine s e  broadc a s t ing media in the Un i ted S ta te s . T h e  
ge n e r a l  pub l i c i s  app aren t l y  u n aware o f  t h e  e x i s te n c e  o f  
s u c h  m e d i a .  
2 .  Mo s t  o f  the radio and televi s ion s tation s  which 
broadca s t  Chinese programs in the United S tates are not 
" Chinese s tation s " by the def in ition in thi s  s tudy . 
3 .  The s ta tions which are con s idered " Ch ine se 
radio and tel evi s i on s tation s " were founded by C h inese 
Americans . The station s attributing less than one-ha l f  of 
, the broadca s ting hours to Chine se programs were all founded 
by non-Chine se American s . 
4 .  The stations broadcasting Chine s e  programs 
tend to employ C hine se Americans in charge of the ir Chinese 
programming . 
5 .  The ma j ority of the radio and te l evi s ion 
s tation s  initiated Chine se broadca s ting due to a " known 
Chine se speak ing audience . "  
6 .  Two televi sion station s  recently s topped 
broadcast ing Chine se programs for the same reason--a 
change in the programming format . 
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7 .  I n  general , more radio and te lev i s ion s tation s  
produce rather than purcha se Chinese program s . 
8 .  The responding radio and tel evi s ion s tat ions 
are mos t  l ik e ly to produce " publ ic a f f air s " and purcha se 
" Chinese hi s torica l programs , "  " Ch ine se drama and s oap 
opera " and ·· "modern Chine se mu s ic . "  
9 .  The broadcas ting time attributed to Chine se 
programming is  o f  a divers i f ied nature among the re sponding 
radio and t e l ev i s ion s tations . No con s i s tent pattern wa s 
· found for the program schedules of  Chine s e  broadcas ting . 
1 0 . The ma j ority of the s tations wh ich b roadca st 
Chine se programs a l so carries other language programs . 
1 1 . As a whole , the station s  whi ch b roadcast 
Chine se programs in the Uni ted S tates are l ik e ly to make 
Chine se and C h ine se Americans the ir target audience f or 
the Chine se programming . 
1 2 . N one of the re sponding radi o  and tel evi s ion 
stations reve a l ed an a f f i l iation with any nationa l network s 
in the Uni ted S ta te s . 
1 3 . S evera l c i ties in New York and C a l i fornia 
with the highe s t  concentration of Chines e  American population 
proved to b e  the popular coverage areas o f  the re sponding 
radio and telev i s ion s tations which b roadca s t  Ch ine se 
programs . 
Recommendation s For Further S tudy 
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On the bas i s  o f  wha t  has been learned from th i s  
s tudy , i t  i s  recommended that addi t ional research should b e  
undertaken . S uch s tudies may take the fol l owing forms : 
1 .  An in-depth s tudy examining C h inese broadc a s t ing 
s tation s , the s ta tions which attribute more than one-half 
of their broadc a s t ing hour s to Chinese programs , may 
further implement the under s tand ing of Chine s e  e lectronic 
media and Chi ne se American s ' commun ication l i f e . 
2 .  A s tudy to present the thorough h i s tory and 
up- to-date deve lopment of , not only the C h inese broadcasting 
med ia , but a l so the Chinese newspapers in America cou ld be 
u seful to the pub l ic ' s  under standing of C hi ne se mas s  media 
in the Un ited S tates as wel l  as to the unders tanding by the 
indust ry i t se l f . 
3 .  S ince preva lent Chine s e program type s that were 
broadcast , produced , and purchased by the sub j ec t  s ta tions 
are inc luded in the current study , further e f fort may be 
made to determine wh ich fac tors in f luence the program 
offerings of each ind ividual stat ion and thos e  o f  the 
stati on s  as a who l e . 
4 .  To gain an understand ing and acknowledgement of 
the mutual inf luence and interaction s  between the Chine se 
audience and the broadca sting station s , a s tudy of the 
Chine s e  audienc e re lated to the Chine s e  programming 
dec i s ion-making might be of va lue . 
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5 .  Al though this s tudy may be cons i dered an 
exhaustive one concerning the s tation backgrounds , it  
shoul d  be rea l i z ed that a complete list o f  broadcas ting 
s tations which devote air time to the Chines e  broadcas ting 
might not yet be achieved . Therefore , in order to per­
c eive a full picture of the development of such broadcast­
ing s tation s , more fol l ow�up studies c ou l d  be bene f ic ial . 
APPENDIX A 
LETTER AND L I ST OF THE ORGAN I ZAT I ON S  WHERE 
CHINESE BROADCAST MATERIALS 
MAY BE AVAILABLE 
L i s t  o f  the Organi zation s  Where Chine s e  B road­
c a s t  Materia l s  May Be Ava i l ab l e  
Asian American S tudie s Center , 
Univers i ty o f  C a l i fornia at Los Ange l e s  
3 2 3 2  Campbe,J. l Hal l  
Los Ange l e s , CA 9 0 0 2 4  
Chinese Med i a  Committee 
1 2 1  Waverly P l . 
San Franc i sc o , CA 9 4 1 0 8  
I nformation and C ommunication Divis ion 
Coordinat i on C ounc i l  for North American Af f a i r s  
Off ice o f  USA 
5 1 6 1  Rive r  Road 
Wash ington , DC 2 0 0 1 6 
Internationa l Radio and Te levis ion S oc iety , Inc . 
4 2 0  Lexington Avenue 
New York , NY 1 0 1 7 0 
Midwe s t  C h ina S tudy Re source Center 
2 3 7 5 C omo Avenue 
S t . Paul , MN 5 5 1 0 8  
Organ i zation o f  Chinese Americans ,  I nc . 
2 0 2 5  Eye S tree t 
N . W .  Suite 9 2 6  
Wa shington , DC 2 0 0 0 6  
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· s eptember 2 ,  1 9 8 2  
Dear 
I am a graduate s tudent at Sou th Dakota S tate 
Univer s i ty in Speech--Mas s  Commun icat ion . Presently I am 
working on my master ' s  the s i s  wh ich prima rily emph a s i zes 
on the h i s torical deve lopment and current s tate of all the 
Chine se radio and televi s ion stations in the Uni te d  S tate s . 
The term o f  " Chinese stat ion " used in my thes i s  
i s  de f ined a s  a s tation that has been or had been b road­
cas ting Chinese programs ma in ly in Ch ine se with the 
inc lus ion of Chine se-owned station s . 
I hope your organ i zation can help me with the 
fol lowing : 
- -A l i s t  o f  a l l  the Chine se radio and TV s tation s 
in the United S tates inc lud ing thei r  c a l l  l etters , 
addre s se s , and general managers ' name s ; 
- -The source s  of pub l ications re l at ive to the 
sub j ec t  of my the s i s . 
Your c ooperation and speedy reply wi l l  be very much 
apprec i ated and wi l l  make a most va luab le c ontribut ion to 
my the s i s  work . 
Mi s s  L in L iang 
4 1 7 � 9th Ave . , Apt . # 1  
BROOKINGS , S D  5 7 0 0 6  
S inc ere ly , 
Lin Liang 
Graduate As s i s tant in Speech 
South Dakota S tate Un iversity 
APPEND IX B 
PRELIMINARY LETTER 
. . . . . . 
Dear . • I 
Date : 
I am a graduate s tudent at South Dakota S ta te 
Un ivers i ty ma j oring in mas s  communication . Pre sently I 
am working on my ma s ter ' s  the s i s  which wi l l  primar i ly 
emphas i ze on the h i s torical deve lopment and current s tate 
of all Chine s e - language radio and televi s ion s tation s  in 
the United S ta tes . 
S ince your station broadcasts programs in C h inese 
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I would be intere sted in the fol lowing informa t i on : the 
stat ion ' s  pol ic ie s , the historical background , the develop­
ment prof i l e , f inanc ial  information , techno logical equip­
ment , and programming . 
I wi ll be very grateful i f  you would a l so make the 
study re sult s of l i s tenership as we l l  as current and future 
expans ion plan s  ava i l able to me . 
Again , your cooperation and speedy reply to the 
ma tter s  I have re lated to you wi l l  be very muc h  apprec iated 
and wi l l  c ontr ibute to my the s i s  work in a mo s t  va luable 
way . 
Mi s s  L in L iang 
1 2 2 7  5 th S t . 
Brook ings , SD 5 7 0 0 6  
S incerely , 
Lin Liang 
APPENDIX C 
COVER LETTER AND QUESTIONNAI RE 
Dear • • I 
LIN LIANG 
4 1 7� 9 th Ave . , Apt . # 1  
Brooking s , SD 57006 
Date : . . . . .  
I n  the month of September of 1 9 8 2 ,  I forwarded to 
you a l etter reque s ting information concerning Chine s e  
broadcasting s tation s  i n  t�e United S tates . 
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Rep l i e s  rece ived have indic ated that the open-ended 
nature of the l etter made re sponse d i f ficult .  For thi s  
rea son , I have prepa red the enc losed que s ti onna i re t o  
fac i l i tate your reply . 
P lease re spond a s  c ompl ete ly a s  pos s ib l e  and return 
it to me as s oon as it is c onvenient . Your help i s  very 
much app re c i a ted . 
S incerely , 
Lin L iang 
Teaching A s s i s tant in 
Speech Departmen t  
South Dakota S tate U .  
Dear . . , 
L in L iang 
4 1 7� 9 th Ave . , Apt . # 1  
B rook ings ,  SD 5 7 0 0 6 
Date : 
I n  the month of September o f  1 9 8 2 ,  I f o rwarded to 
you a l etter reques t ing information c onc erning C h inese 
broadca s tin g  s ta tions in the Uni ted S tate s . 
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Repl i e s  rece ived have . indicated that the open- ended 
nature of the l etter made re sponse d i f f ic ul t . For thi s  
rea son , I have prepared the enc losed que s tionnaire to 
fac il itate your reply . 
The que s t i onnaire contain s two part s - - general 
informati on and spec i f ic information unde r  the head ings 
S ec ti on A and B .  S ec tion A is for ident i fi ed te l evis ion 
s ta ti on s  and S ec t i on B for radio s tation s . H owever , you 
are s ent both Section A and B due to the lack of previous 
knowledge conce rn ing the identity of your broadc a s ting 
company . P l ea se answer the question s  in e i ther ( or both ) 
section which appl ie s to you and add a spec i f ied note 
( indicating whe ther your company provide s radi o  or te l evis ion 
programs ) at the end of the que s tionna ire . 
I f  you wi sh to receive a copy of the re su l t  summary , 
pl ease ind icate i t  a l s o  as you return the que stionna ire . 
Your he l p  and prompt reply are very much apprec ia ted . 
S incerely , 
Lin Liang 
Graduate As s i s tant in Speech 
S outh Dakota S tate Un iversity 
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QUESTIONNAIRE 
Date, _________ _ 
Month ________ _ 
General I nformation 
1 .  Does your station attribute more than half of the broadcasting hours per week to Chinese programs? 
Yes. ____ _ No.___ ___ _ 
2. What is the purpose for broadcasting Chinese programs in your station? 
(If you have any printed materials relative to question I 2 please feel free to attach them to this questionnaire.) 
3. Why dQes your station broadcast Chinese programs? (You may choose more than one answer. ) 
_____ ,Request of audience 
_____ Request of advertisers 
_____ Known Chinese speaking audiences 
_____ Other (please specif1J) ____ _ 
4. When was your station established? --------------------
5. What is the name(s) of the founder(s) of your station? 
Is the founder(s): 
_____ Chinese American (Ancestors are Chinese but they hold American citizenship. ) 
_____ Non-Chinese American (American citizen other than Chinese American. ) 
_____ Other (please specify) ____ _ 
6. Is your staff in charge of Chinese programming a: 
--�--Chinese American 
_____ Non-Chinese American 
_____ Chinese (People hold Chinese citizenship) 
_____ Other (please specify) ____ _ 
7. Has your station ever used listenership/audience research to make programming decisions? 
_____ Yes, (Please check the following items in question #7 which are true for your station. )  · 
_____ No, (Please go d irectly to question #8. ) 
7a. _____ Does its own audience surveys. 
_____ Audience surveys are done by a survey/research organization. 
Organization name -------------------
Address _________________________ _ 
7b. Who is the target audience for the Chinese programming? 
_____ Chinese 
_____  Chinese American 
_____ Non-Chinese American 
_____ Other (please specify) ____ _ 
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7c. Target audience age group: (You may choose more than one) 
____ 1-10, 1 1-20, _____ 21-30, ____ 31-40, 
_____ 41 -50, 51-60, 61 or above 
7d. Please briefly describe other characteristics of your target audience. (i.e. professions, sexual differences. )  
8. What kind(s) of Chinese programs does your station produce or purchase from other strtions or organizations? 
News 
Chinese historical programs 
Chinese drama and soap opera 
Chinese operas 
Modem Chinese music 
Chinese orchestra 
Public affairs 
Community information 
Educational programs 
ChHdren programs 
Refigious programs 
Other (please specify) ____ _ 
Produce 
9. Where does your station purchase Chinese programs? 
Purchase Do not broadcast 
name of companY'-------------------------
Name of country ______ __:_ _________________ _ 
10. Most of your Chinese programs are financially sponsored by: 
_____ Individual _____ School or educational institution 
_____ Non-profrt organization 
_____ Local company 
_____ Religious group 
1 1 .  Does your station broadcast other language programs? 
_____ National corporation 
_____ Governmental agency 
_____ Other (please specify), ____ _ 
-----Yes No . If yes, they are (it is) : 
_____ German _____ French· 
_____ Russian _____ Spanish 
_____ Korean _____ ,Japanese 
_____  Philippine _____ Malaysian 
______ Other (please specify) ____ _ 
12. The coverage area of your station is :  (Please note major cities covered within the radius of your station . )  
1 0 0  
Section A 
A1 . When did your television station begin broadcasting Chinese programs? _________ _ 
A2. H applicable, please give the date when you stopped broadcasting Chinese programs. _____ _ 
For what reason(s)? 
_____ Anancial difficuHy 
_____ Lack of audience 
Advertising inconsistency 
Other (please specify) 
A3. When does your station broadcast Chinese programs? 
_____ Sun. hrs. from..._ ___ _ 
_____ Mon. hrs. from..__ __ _ 
Tues. hrs. from 
Wed. hrs. from 
am/pm to 
am/pm to 
am/pm to 
am/pm to 
Thur. hrs. from am/pm to 
Fri. hrs. from 
Sat. hrs. from 
A4. Please check each of the items which is true for your station. 
____ _.Affiliate of NBC 
____ __,Affiliate of ABC 
____ __.Affiliate of CBS 
____ _AAffiliate of other network, Name ____ _ 
_____ Independent commerical station 
_____ Non-commercial station 
_____ Provides cable TV service 
_____ provides pay TV service 
am/pm to 
am/pm to 
Weekly tota 
am/pm 
am/pm 
am/pm 
am/pm 
am/pm 
am/pm 
am/pm 
hrs. 
A5. Are there any comments you wish to make pertinent to your station 's  audience, programming, or 
financing which have not been covered by the questionnaire? 
Thank you for your time! 
Your signature (with title}, _____________ _ 
Your phone number: ______________ _ 
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Section B 
81 . When did your radio station begin broadcasting Chinese programs? __________ _ 
82. If applicable, please give the date when your station stopped broadcasting Chinese programs. __ _ 
For what reason{s)? 
Financial difficulty Advertising inconsistency 
lack of audience Other {please specify) 
83. When does your station broadcast Chinese programs? 
Sun. hrs. from am/pm to am/pm 
Mon. hrs. from am/pm to am/pm 
Tue. hrs. from am/pm to am/pm 
Wed. hrs. from am/pm to am/pm 
Thur. hrs. from am/pm to am/pm 
Fri. hrs. from am/pm to am/pm 
Sat. hrs. from am/pm to am/pm 
Weekly tota hrs. 
84. Is your station a (an) : 
Independent commercial station 
Non-commerical station 
Affiliate of network. Name 
85. Are there any comments you wish to make pertinent to your station 's audience, programming, or 
· financing which have not been covered by the questionnaire? 
Thank you for your time! 
Your signature (with title). _____________ _ 
Your phone number: ______________ _ 
APPEND IX D 
FOLLOW-UP LETTER 
Dear : . . ' 
L in L iang 
4 1 7� 9 th Ave . , Apt . # 1  
Brook ing s , S D  5 7 0 0 6 
Date : . . 
1 0 3  
Thi s  l etter i s  in reference to the que s tionnai re 
that I sent you during the month of December , 1 9 8 2 . As 
you may conce rn , the re su l t s  of th is que stionna ire survey 
wi l l  con s truc t the main part of my the s i s , and it i s  
extremely important for me to get a s  much re s ponse a s  
pos s ib l e . 
Howeve r ,  at thi s  point of time , I have not ye t 
rec eived your que s tionnaire . Perhaps you have been very 
busy , out of town or s imply forgotten to mai l  i t  out . 
For whatever rea son , i t  wi l l  sti l l  be apprec i ated i f  you 
wou ld complete the que s tionnaire attached and mai l  it as  
soon as  i t  i s  convenient . 
Thank s aga in for your time and a s s i s tance . 
S inc ere ly , 
Lin L iang 
Graduate As s i stant in Speech 
South Dakota S tate University 
APPENDIX E 
L I S T . OF THE STATIONS CONTACTED WHICH MIGHT 
BROADCAST CHINESE PROGRAMS 
(NAMES AND ADDRESSES ) 
L i s t  o f  the S tations Contacted Which May B road­
c a s t  C h ine se P rograms (Name s and Addre s se s ) 
New York 
Asian C ine-Vi s ion c . c .  TV , Inc . 
3 2  E .  B roadway , 4 th F l . 
New York , NY 1 0 0 0 2  
Manhattan C ab l e  TV 
1 2 0  E a s t  2 3 rd S t . 
New York , NY 1 0 0 1 0 
China B r9adca s t ing Corporation (no re spon se )  
1 0  Confuc iu s P l z .  
New York , NY 1 4 2 1 5  
Chinese C ommuni ty Tel evi s ion Network ( no response ) 
2 2  Ebway 
New York , NY 1 4 2 1 5 
Chung Wah B roadc asting Company of New York , L td . 
1 6  Bowery 
New York , NY 1 0 0 1 3  
S ino Rad io ( no re sponse )  
4 4 9  B roadway , 4 th F loor 
New York , NY 1 0 0 1 3  
WKC R-FM 
2 0 8  Ferr i s  B ooth Ha l l  
New York , N Y  1 0 0 2 7  
WRP I -FM 
1 WRP I P la z a  
T roy , N Y  1 2 1 8 1  
WUSB-FM 
State Univer s i ty of New York 
Stony B rook , NY 1 1 7 9 4  
WWHT Channel 6 0  
3 9 0  We st Market S t . 
Newark , NJ 0 7 1 0 7  
1 0 5  
WFTI -TV ( no res ponse ) 
B ox 4 5 9  
P oughkeeps ie , NY 1 2 6 0 2  
C a l i fornia 
C hinatown TV S tation ( no re s ponse ) 
6 5 3  Kearny S t . 
San Franc i sc o , CA 8 4 1 0 8  
Chine s e  Te l ev i s ion C ompany 
2 Waverly P l a za 
San Franc i sc o , CA 9 4 1 0 8 
KWHY-TV Channe l  2 2  
5 5 4 5 Sun se t  B ou l evard 
Los Ange le s , CA 9 0 0 2 8  
Chine s e  Tel ev i s i on ( non-de l iverab l e ) 
P . O .  B ox 1 3 0 5  
South Pasadena , CA 9 1 0 3 0  
thine se T e l ev i s ion C o . ( no re sponse ) 
2 0 4 �  S .  Berendo 
Los Ange l e s , CA 9 0 0 0 4  
S ino C a s t  
1 3 7  Waver ly P lace , 2nd F l . 
S an F ranc i s c o , CA 9 4 1 0 8  
KBRG-FM ( no Chinese broadcasting ) 
1 3 5 5  Ma rket S t . 
S an F ranc i s c o , CA 9 4 1 0 3  
KLOK ( no Chine se b roadcasting ) 
P . O .  Box 2 1 2 4 8  
S an Jose , CA 8 5 1 5 1  
KTVU ( no Chine se broadcasting ) 
Two Jack London Square 
Oakl and , CA 9 4 6 0 7  
KTSF-TV 
1 8 5  Berry S t . 
San F ranc i sc o , CA 9 4 1 0 7  
KSTS -TV 
2 4 3 9  Ber ing D r . 
San Jos e , CA 9 5 1 3 1  
1 0 6  
KUSP-FM 
P . O .  Box 4 2 3  
S anta C ru z , C A  9 5 0 6 1  
KUSF-FM 
2 1 3 0  Ful ton S t . 
Unive r s i ty o f  S an F ranc isco , CA 9 4 1 1 7  
KGS T  (no Chine s e  b roadc a sting ) 
P . O .  Box 1 1 8 6 8  
F re sno , CA 9 3 7 7 5  
KPOO-FM 
P . O .  Box 1 1 0 0 8  
San F ranc i sc o , CA 9 4 1 0 1  
Far East B roadcas t ing Company 
1 4 0 0  Radio Road 
Redwood C ity ,  CA 9 4 0 6 5 
KALW-FM 
2 9 0 5  2 1 s t S t . 
San F ranc i sc o  Uni f ied School D i strict 
San F ranc i sc o , CA 9 4 1 1 0  
I l l inois 
Chine se B roadcas ting C o . ( non-de l iverab l e )  
2 1 0 w .  2 3rd S t . 
Chicago , IL  6 0 6 1 6 
Phi lade lphia 
WTEL ( no C h ine se b roadca s ting ) 
4 1 4 0 Old York Road 
Phi l ade lphia , PA 1 9 1 4 0 
Honolulu 
KIKU-TV 
1 5 0 -B Puuhal e  Road 
Hono lulu , Hawa i i  9 6 8 1 9  
1 0 7  
APPENDIX F 
S INOCAST INTERPRETATIONS OF CHINESE 
PROGRAM TYPES 
S inoc a s t  Iriterpretations of Chin e s e  
Program Type s 
News : . domes tic and international news (bro adc a s t  four 
t ime s a day on radio ) . 
1 0 9  
Chine se dramas and soap opera serie s : imported f rom Hong 
Kong and Taiwan as wel l  ( as )  loc a l ly · produced . 
C hine se opera s : feature s traditiona l  C h ine se s taging , a 
ful l  range o f  charac teri zations and s tories o f  
anc ient C h ina . 
Popular Chine se mus ic : dedication hours are provided for 
l i steners . 
H i storica l  C h ine s e  s torie s : exc iting and colorful . 
Pub l ic a f f a i r s : S inocast i s  the far-reaching voice for 
Chine se leaders and c i ti zen s s tre s s ing ma j or 
i s su e s  of publ ic concern- -hou s ing , - s treet c rime 
and employment ,  etc . 
C ommuni ty information : provide information for communi ty 
awarene s s . 
Educationa l programs : Eng l i s h  in struc tion s , inves tment 
tips and medical advice s .  
Rel igious programs : Chri s tian out-reac h . 
BIBL IOGRAPHY 
Books and Yearbook s 
Ame rican Doc toral D i s sertations , 1 9 6 5 - 6 6 . Univers i ty 
Micro f i lms L ibrary Service s .  
Broadca s ting/C ab l ec a sting Yearbook , 1 9 8 2 . B roadc a s ting 
Pub l ication s , Inc . 
H su , Fanc i s  L .  K .  The Cha l lenge of the American D ream : 
The Chinese in the United S tate s . B elmont , CA : 
Wadsworth Pub l i shing Company , Inc . , 1 9 7 1 . 
John son , H arry A . , ed . E thnic Americ an Minori t ie s - -A Guide 
to Medi a  and Materia l s . New York and London : 
R .  R .  Bowker C o . ,  1 9 7 6 . 
Journal i sm Ab s trac ts , M . A . , M . S . , Ph . D .  The s e s  in Journal ­
i sm and Ma s s  C ommunicat ion . Vo l s .  1 - 1 6 . The 
A s soc ia tion for Education in Journa l i sm ,  1 9 6 3 -
1 9 7 8 . 
Kung , S .  W .  Chine se in Amer ican Life : Some A spects of 
Thei r  H i story S tatu s , P rob l ems , and C ontribution s . 
S eattl e :  The Univers ity of Wa shington Pres s , 
1 9 7 3 . 
L i , Wen Lang . " Ch inese American s - -Exc lu s i on f rom the 
Me l t ing Pot , " in The Minori ty Report , pp . 2 9 7 - 3 2 4 . 
Edited by Anthony Gary Dworkin , and Ros a l ind J .  
Dworkin . New York : P raeger Pub l i she r s , 1 9 7 6 . 
Lyman , S tanford M .  The As ian in North America . S anta 
Barbara , CA : American B ibl iographi c a l  C enter-­
C l io P re s s , 1 9 7 7 . 
McCutcheon , Jame s M . , compi ler . China and America--A 
B ib l iography of Interactions , Fore ign and Domestic . 
Honolulu , Hawa i i : The Univers i ty P re s s  of  Hawa i i , 
1 9 7 2 . 
Mil ler , S tuart C re ighton . The Unwe lc ome Imm igran t--The 
American Image of the Chine s e- - 1 7 8 5 - 1 8 8 2 . 
Berke l ey and Lo s Angel es , CA : Unive r s i ty of 
C a l i f orni a  Pre s s , 1 9 6 9 . 
Ruben , Brent D . , ed . Communication Yearbook . I - 5 . 
New B runswick , NJ : International C ommun ication 
Assoc iation , Transac tion Book s , 1 9 7 7 - 1 9 8 2 . 
Seward , George F .  Chinese Immigration : 
Economic a l  Aspec t s . New York : 
the N ew York T ime s , 1 9 7 0 . 
I t s  S oc ial  and 
Arno P re s s  and 
1 1 1  
The C ommon C ounc i l  for American Un i ty . Radi o  S tation s  in 
the Un ited S tates Broadcasting Fore ign Language 
Program s . 1 9 5 8 . 
The 1 9 8 2  Ed itor and Pub l i sher International Yearbook . New 
York : Edi tor and Publ i sher C o . , Inc . , 1 9 8 2 . 
Tung , Wi l l iam L .  The Chine se in Amer ica - -A C hronol ogy and 
Fac t Book . Dobb s Ferry , NY ; Oceana Pub l ication s , 
I nQ . , 1 9 7  4 .  
TV Factbook . 1 9 8 1 - 8 2  Edi tion , S tation Vo lume , no . 5 0 . 
Te l ev i s ion D i ge s t , Inc . , 1 9 8 2 . 
U . S .  Department of C ommerce , O f f ice of Minor i ty Bus in e s s  
Enterpri s e . D irec tory of Minor i ty Media . 
Wa shington , DC : Government P rint in g  O f f ice , 1 9 7 3 . 
Journal s  and Period ical s 
C ommuni cation Ab s trac t s . Vol s . 1 - 4 . B everly H i l l s , CA : 
Sage Pub l ication s , 1 9 7 8 - 1 9 8 1 .  
Communication Quarterly : Vol s . 2 4 - 3 0 . Journa l  of the 
E a stern C ommunicat ion As soc iation , 1 9 7 6 - 8 2 . 
Comprehens ive D i s sertation Index , 1 8 6 1 - 1 9 7 2 , 1 9 7 3 - 1 9 8 0 . 
Ann Arbor , Michigan : Xerox Univers i ty Microf i lms . 
L i s ted under the sections : "Commun i cation s  and 
the Arts " and " Soc ial Sc ience s  and Humani ties . "  
Dunn , Edward w. , Jr . "Mexican-American Medi a  Behavior : 
A Factor Analys i s . " Journa l of B roadca s ting .  
1 9 : 1  (Winter 1 9 7 5 )  : 3 - 1 0 . 
1 1 2  
Gutie rre z ,  F .  F .  and Schement , J .  R .  " Probl ems o f  Ownership 
and C ontrol o f  Span i sh-Language Medi a  in the United 
S tate s : Natinal and Inte rnationa l .P o l icy C oncern s . " 
C ommunicati on Abs tract s  4 : 2  ( June 1 9 8 1 )  : 1 7 8 . 
Journa l  o f  B ro adc a st ing . Topic and Author I ndex . Vol s .  
1 - 1 9 . Pub l i shed quarterly by the As s oc iation for 
P rofe s s ional B roadca s ting Educ a ti on . Temp l e  
Univer s ity , 1 9 5 6 - 1 9 7 5 . 
Journa l i sm Qua rterly . Index Vol s .  1 - 4 0 , 4 1 - 5 0 , 5 1 - 5 7 . The 
A s s oc i ation for Education in Journal i sm .  University 
o f  Minnesota , 1 9 2 4 - 1 9 8 0 . 
" Lands o f  Our Fathers . "  Newsweek , 1 7  January 1 9 8 3 , pp . 
2 2 - 2 3 . 
" Spl intered America--Per i l  or P romi se ? "  U . S .  News and 
World Report , 7 Ju�y 1 9 8 0 ,  pp . 3 3 - 3 7 . 
Sung , Betty L .  and S evens on , Gloria . "New D irec tion s  for 
C hinatown . " Work l i f e , March 1 9 7 6 , pp . 3 - 8 . 
Unpub l � shed Materia l 
Chu , Peter . Chine se Theatre s in America . S an F ranc i sco , 
CA . n . p . , 1 9 3 6 . ( L i s ted in China and America--
A B ib l iography of Interac tion s , Fore ign and 
Dome s tic . C ompiled by McCutcheon , Jame s M . , 19 7 2 . )  
C olunga , Joe , I I I . "A C ontent S tudy o f  Span i sh-Language 
N ewspaper s  in Texa s . "  M . A .  the s i s , E a s t  Texas 
S tate Unive r s i ty , 1 9 7 7 . 
Gutierre z ,  Fe l ix F rank . " Spani sh-Language Rad io and 
Chicano Inte rnal Colonia l i sm . "  Ph . D .  d i s sertation , 
S tanford Unive r s i ty , 1 9 7 6 . 
Rosen , D an i e l  A .  " Mexican-American s  and the B roadc a s t  
Media : A S Tudy o f  San Antonio ' s  B i l ingual 
B icul tural C oa lition on Ma s s  Medi a . "  M . A .  thes i s , 
Un iver s i ty of Texa s , 1 9 7 6 . 
S chement , Jorge Re ina . " Primary Span i sh Language Rad io a s  
a Function of Internal Colonia l i sm :  Pattern s  o f  
Ownership and C ontrol . .. Ph . D .  di s se rtation , 
S tanford University , 1 9 7 6 . 
S or iano , Michae l E steban . "Minority Act iv i sm and Media 
Acc e s s : An Ana ly s i s  of Commun i ty Participation 
in P o l icy , P rogramming and P roduction . "  Ph . D .  
d i s se rtation , S tanford Univers i ty , 1 9 7 7 . 
Newspaper s  
S ch i f fman , J ame s R .  " Ch ine se-American s : Many- -But Far 
From Al l - -Push Upward . "  S an D i ego Un ion , 
9 S eptember 1 9 7 9 , p .  C - 6 . 
1 1 3  
